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The Industry’s January 
Holler Goes Calling 
Blue Eagle’s Fate 

My Good Press 


=e 


By 
hris Sinsabaugh 





KING ACCOUNT of stock as 
the industry approaches the 
way mark in February and 
the January reports coming 
editorial desk, the column 
we have got away to a flying 
t this calendar year. This 
ite the fact that January 
a sales drop of approximate- 
percent for the industry as a 
from December. The little 
that whisper into the ear of 
conductor point out that this 
ot at all discouraging because 
November and December are 
nally high sales months. So 
ally January reflects a return 
oprmalcy in winter activities in 
ales field. | ore 


DOKING BACK through auto- 

history so far as January 
concerned, we find that this 
wary’s sales reported by deal- 
approximately 280,000 units, 
the previous best January 
6) by a good margin. And when 
me turn to production we feel en- 
waged by the report of 465,000 
ming off the assembly lines, 
hich seems to indicate that the 
cries have taken time by the 
wellock and are stocking their 
alers in anticipation of the 
esting business which, it is an- 
pipated, will be better than that 
#11939. 
$ 





* * #* 


| IN ANTICIPATION of the spring 
ickup, already factory sales man- 

and their aides are out in 
nim field, paving the way. They are 
waiting for business to come 
r the transom, they’re going 
r it. Take Bill Holler, for in- 
ce. The general sales manager 
Chevrolet already has started 
a trip that will keep him out 
the road until June, in which 
e he expects to cover at least 

miles. I never before heard 
any trip like this in the auto- 
bile business. Holler left after 
taring from his publishers that 
“Step Out and Sell” is in its 
uth edition. His itinerary 1s as 
‘llows: Detroit to southwest to 
flicago by way of New Orleans 
ha Memphis; then to San Fran- 
Msco and Los Angeles by way of 
“eattle and Portland; then to Chi- 
ago and to Florida by way of 
timingham, Ala., then up the At- 
Mtic Coast to New York and 
iladelphia, and back to Detroit, 
bout mid-April. Then to Wash- 
n and Baltimore by way of 
(See SPARKS, Page 19, Col. 1) 
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DETROIT, FEBRUARY 12, 1940 


ake 10.7 Percent) 


Of Car Sales As 
Against 9% in’38 


‘Big Three’ Shows Decline 
From 59% to 54% in 
Share of Market 


By Pete Wemhoff 


Associate Editor 

DETROIT. — Despite inac- 
tivity of two members, inde- 
pendent producers’ boosted 
their share of 1939’s 2,653,- 
377 new car registrations bv 
1 percent while the “Big Three” 
makers showed a loss of 5 percent, 


it is revealed in an analysis of last 
year’s sales. 


Seven independents —Graham, 
Hudson, Hupmobile, Nash, Pack- 
ard, Studebaker and Willys — ac- 
counted for 282,871 new car reg- 
istrations during 1939, a gain of 55 
percent over the previous year’s 
182,541. The 1939 total represents 
10.7 percent of the industry’s sales 
for the year, while in 1938 the in- 
dependents accounted for 9.7 per- 
cent of the industry total of 1,891,- 
021. 


Except for Graham and Hup- 
mobile, which were out of produc- 
tion through virtually the entire 
year, all independent producers 
chalked up sizable increases in 
1939 as compared with 1938. Stude- 
baker, which introduced its low- 
priced Champion early in 1939, had 
84,660 new car sales in 1939 to top 
1938’s 41,504 units by 104 percent 
and grab individual honors among 
all manufacturers. Followed in or- 
der of percentage gains: Nash 
(54,050 against 31,814), a gain of 
69 percent; Hudson (62,855 against 
40,889), a gain of 54 percent; Pack- 
ard (62,005 against 49,163), a gain 
of 26 percent; Willys (14,734 against 
13,012), a gain of 13 percent; 
whereas, Graham (3,660 against 4,- 
139) and Hupmobile (907 against 
1,020) both showed a loss of 11 per- 
cent from 1938. 

“Big Three” contributed a total 
of 1,428,644 new car registrations 

(Continued on Page 12, Col. 2) 











MINISTER GENERAL JOSEPH HALLER, of the Polish government now 


headquarte 


red in Paris, visits Buick during his stay in Flint last week. The 


military leader is on tour of the United States in the interests of conquered 
Poland, accompanied by Janusz Stamirowski, a member of his staff, and Consul 


Generali Helio 
Rev. Dr. S. Bortnowski, 


or Sztark, Polish consul general at Pittsburgh. Left to right, 
Flint pastor; Stamirowski; O 


W. Young, Buick genera 


manufacturing manager; Harlow H. Curtice, Buick president, General Haller, 


and Sztark. 





GM, Unions Agree on Plan 
To Speed NLRB Plant Vote 


DETROIT.—Likelihood that Na- 
tional Labor Relations Board elec- 
tions in General Motors plants 
will be held in the near future, 
probably within 60 days, appeared 
certain late last week as the cor- 
poration and four unions agreed 
on general terms of a stipulation 
to end NLRB hearings and speed 
election machinery. 

Terms of the agreement, now 
being reduced to writing for pre- 
sentation to the board Tuesday, 
were not revealed but are believed 
to be a compromise and would 
permit voting on a plant-unit basis 
among the 150,000 workers _in- 
volved in 62 GM plants. 

Earlier in the week General Mo- 
tors rejected a stipulation, agreed 
on by four unions involved, which 
recommended elections on an in- 
dustrial union basis between the 
UAW-AFL and UAW-CIO in 62 
plants of the corporation, and 
would permit craft elections in 13 
plants. 

F. O. Tanner, vice-president of 
GM in charge of labor relations, 
pointed out that the corporation 
has “offered to agree to elections 
on the basis of plant and craft bar- 
gaining units in accordance with 
its local management setup. Our 


Wisconsin Unfair Sales Act 


Is Upheld by Superior Court 


Special to Automotive News 

MADISON, Wis. — Constitution- 
ality of the state unfair sales act 
to prevent loss leaders was upheld 
Feb. 2 by Superior Judge Roy H. 
Proctor here in a test case involv- 
ing a local market charged with 
selling nationally advertised mer- 
chandise below cost. The firm was 
fined $25 on each of the two 
counts. 

In upholding the statute, which 
requires a 6 percent markup above 
wholesale cost, Judge Proctor 
ruled: “The worthy purpose of this 
law is unquestioned. The practice 
of selling below cost results in 
chaotic business conditions, causes 
bankruptcies and business failure 
and leads to unemployment. 


“This practice is disastrous to 


the general welfare of the consum- 
ing public. Certainly any legitimate 
attempt by the legislature of the 
state of Wisconsin to eliminate 
cut-throat competition should be 
upheld rather than destroyed.” 

Judge Proctor held further that 
“the right to use and dispose of 
one’s property as one wills is a 
fundamental constitutional guar- 
antee, but the degree of such guar- 
antee must be determined in the 
light of social and economic con- 
ditions existing at the time the 
guarantee is to be_ exercised, 
rather than at the time the con- 
stitution was approved. Otherwise, 
the legislative power to enact 
legislation to regulate and conform 
to the new conditions constantly 
atone becomes static and help- 
ess. 





different plants under separate lo- 
cal managements have different 
problems in the nature of their 
work, employment and _ working 
conditions. This position is consis- 
tent with the original petitions filed 
by the unions with the Labor 
Board. It will require a change in 
the latest stipulation by the unions 
where they suggested that groups 
of plants be made bargaining units. 
“With the adjustment of this dif- 
ference, the stipulation seems rea- 
sonable, there being a few errors 
as to nomenclature and jurisdic- 
tion which can be readily straight- 
ened out. From the nature of the 
stipulation, the unions involved in 
these proceedings obviously are 
concerned primarily with obtaining 
a superiority of position in the 
right to represent our employes. 
The corporation has a duty to en- 
able its employes to be represented 
in the manner that promises best 
to forward the real interests of the 
employes and the corporation, be- 
cause ultimately these interests are 
the same. Unfortunately, during the 
past three years of our experience 
with the unions, they have fre- 
quently displayed a lack of respon- 
sibility for and an appreciation of 
this fact. It is our hope that a set- 
tlement of this case will establish 
a basis for collective bargaining 
that will result in constructive 
progress in the true sense.” 


The Top Ten 
PASSENGER CARS 


First Ten in Registrations as 
pepeenes in AN Today: 


Make 


1939 
Pos. 
2,411— 1 
1,392— 2 
1,026— 3 


Chevrolet 
Ford 
Plymouth 


Buick 
Pontiac 


Dodge 

Oldsmobile 
ler 

Studebaker 


Hudson 


Total All Makes 
9,089 7,962 


For complete standings of all 
makes, see Page 15, this issue. 








$4.00 Per Year, 10c Per Copy 





ALES SET RECORD FOR JANUARY 


ndependents Boost ’39 Percentage 


{Month’s 280,000 


Car, Truck Total 
Tops High of ’36 


February Outlook Good 
In Spite of Adverse 
Weather Conditions 


By William C. Callahan 
Managing Editor 

DETROIT.—Retail sales of 
automobiles during January 
established a new record for 
that month in the history of 
the industry, on the basis of 
available reports from the various 
manufacturers. While no definite 
total is available at this time, re- 
ports already in hand indicate a 
volume of 280,000 to 285,000 cars 
and trucks for the month, which 
will top the previous record of 
January, 1936, although it is below 
December, 1939. 

The decline from December to 
January, however, is normal. Fig- 
ures estimated here are for domes- . 
tic retail sales only and in all 
probability will vary somewhat 
from registration figures which 
will be available later. This will be 
due to the fact that a number of 
cars and trucks sold during the 
latter part of December were not 
registered until after the first of 
the year, although the provisions 
made in most states to license 
cars sold late in the year with the 
following year’s plates has cut this 
discrepancy considerably. On the 
other hand, many cars sold in 
January will not appear in reg- 
istration until February. 

Production of both cars and 
trucks during January was esti- 
mated at 465,000 units, which, after 
making allowance for exports and 
sales in Canada, would indicate 
that dealer stocks have been con- 
siderably bolstered during the 
month. In spite of this, however, 
several companies report that they 
were still working on back retail 
orders at the start of February. 

General Motors’ retail deliveries, 
which last year accounted fér 
about 43.7 percent of the industry's 
total, were placed at 120,809 for 
January as compared with 156,008 
in the previous month, and 88,865 
in January a year ago. Sales to 
dealers in the United States during 
the same period totaled 164,925 
which would indicate an increase 

(Continued on Page 2, Col. 1) 


N. Y. Show Is Set 
For Oct. 12 to 19 
In Grand Central 


DETROIT. — Announcement was 
made last week that directors of 
the Automobile Manufacturers 
Assn. have set Oct. 12-19, as the 
date for the 1940 National Automo- 
bile Show at Grand Central Palace, 
New York. 

Success of last year’s October 
exhibition that furnished a longer 
fall selling season, it is reported, 
resulted in the show committee 
composed of Byron C. Foy, chair- 
man, R Grant and Paul G. 
Hoffman, recommending a similar 
period for 1940, with the opening 
on Columbus Day. 

Diagrams and general informa- 
tion may be obtained from Alfred 
Reeves, manager, 366 Madison 
Ave., New York. 





a net ne ener adie 


Photo shows Ralston outlining plans of the mootings with some of the depart- 

ment heads who will assist him at the meetings. Le 

distribution manager; ? R. meowens, eqeretans genesas | pores manager: —— 5 
y yan, stant general sales manager. eetings w e 

i 5. nue Mew Kerk City, Chicago, Kansas City and Los Angeles. control of the manufacturer. 


230,000 Car and 


February’s Outlook Good 
Despite Adverse Weather 


(Continued from Page 1) 


in GM dealer stocks in this country 
of 44,116 units. The sales of 164,- 
925 units to dealers last month 
compared with 188,839 in December, 
1939, and 116,964 in January a year 


ago. 
Total sales by General Motors 
to dealers in the United States and 
Canada, plus overseas shipments 
during January, totaled 181,088 
against 207,637 in December and 
136,489 in January a year ago. 
Ford Motor Co. sales by dealers 
during January were reported at 
65,435 against 72,308 for December 
and 50,855 in January a year ago. 


Oldsmobile Sales 
Set New Record 
As January Ends 


LANSING.—Oldsmobile sales for 
the last 10 days of January estab- 
lished a new high for this period 
in the company’s history, according 
to D. E. Ralston, general sales 
manager. 

“Oldsmobile dealers sold at retail 
a total of 4,694 sixes and eights 
during the last 10 days of January 
and gained nearly 30 percent over 
the 3,622 cars sold during this pe- 
riod last year,” Ralston said. “This 
volume is approximately 14 percent 
greater than the 4,123 cars sold 
during the previous 10-day period 
this year,” he added. 

“Oldsmobile sales for January 
totaled 12,307 cars and, with the 
exception of January, 1937, was the 
best January volume on record. 
Sales during January this year 
were 20 percent greater than the 
10,263 Oldsmobiles sold during the 
same month last year.” 


Detroit Dealers 
Boost Jan. Sales 
57% Over 1939 


DETROIT.—Both car and truck 
registrations in Wayne County 
(Detroit) showed sizable gains in 
January over the comparable 
month of 1939, car sales increasing 
57 percent and truck registrations 
50 percent. 

New car registrations totaled 7,- 
952 units as compared with 5,043 in 
January, 1939, while truck sales 


reached 743 as against 494 units in| y 


the same month of last year. 


First place in car sales went to 
Ford, which had 2,006 registrations 
as compared with 1,484 units in 
January, 1939. Other makes reg- 
istered as follows: Chevrolet, 1,503 
against 941; Plymouth, 892 against 
544; Buick, 702 against 381; Dodge, 
660 against 349; Pontiac, 487 
against 255; Mercury, 343 against 
246; Oldsmobile, 286 against 231; 
Chrysler, 287 against 126; Hudson, 
194 against 99; De Soto 145 against 
93; Packard 130 against 52; Nash, 
88 against 66; Cadillac-LaSalle 87 
against 81; Lincoln-Zephyr 70 
against 49; Studebaker 60 against 
20; Willys 12 against 9. 





D. E. RALSTON, general sales manager of Oldsmobile, has announced a series 
of regional meetings throughout the nation to acquaint the entire field per- 
with details of Oldsmobile’s extensive sales program for early spring. 
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Truck Sales Set January Recor¢ 
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Pontiac Breaks 
All-Time Mark 


For Jan. Saleg ast V 


PONTIAC.—Retail deliveries gJthe et 
new Pontiac cars set an all-timagling 2 
high for January with a total o all dea 
13,671 units, according to D, 
Bathrick, general sales manage 
This was a gain of 32 percent ove 
January, 1939. } 

Deliveries during the last 10 day : 
were 5,437 compared with 3,661 fom 
the same period last year, and 5,20 
for the second 10 days this yea 
which Bathrick points out is quit¢ 
noteworthy considering the unusus 
ally severe weather which prevailed 
INFORMAL DISCUSSIONS of the 1940 spring campaign followed the formal|in many parts of the country. 
mid-winter conference of Cadillac-LaSalle district managers in Detroit last; Used car sales also set an alla? 
week. Left to right, Carl J. Patterson, Oshawa, Ont.; R. M. Brown, Boston;|time record for January with g 
D. E. Ahrens, general sales manager of Cadillac-LaSalle, and L. M. Wood,|total of 28,717, a gain of 20.3 pers? 
New York. See Story on Page 12. cent over January, 1939. 


Buick Chalks Up 
All-Time Record 


Sales in January 


FLINT.—By far the largest Jan 
uary volume in Buick experience 
was announced last week by W. F 
Hufstader, general sales manager 
with domestic retail deliveries to 
taling 19,044 units for the month. 

This was 46.6 percent over las 
year and nearly three times the 
average of the past 10 years, Huf. 

MINIATURES of Cadillac-LaSalle spring poster boards were shown district | stader said. 
managers by F. J. Denney, advertising manager, at a factory conference last} Month’s sales compared with 13, 
week. Left to right, W. J. Gallagher, Philadelphia; Denney; G. K. Arnold,|004 in January last year, the 
Albany, N. Y¥.; J. M. Cox, Washington, and L. D. Sasscer, Chicago. previous high, and with 25,456 inj, 
December, a less than seasonal de 
cline of 25 percent. In the pas 
average decline from December to 
January has been 38 percent, ac 


Chevrolet Sales in January , 
° e cording to Buick records. Ht 
Hit Best Total Since 1936) 203.232 2 +f mje a 


Discuss Spring Drive . . . 


Commercial car sales by Ford 
dealers during January were 
also reported as the highest for 
the month in the history of Ford, 
with the total placed at 15,503, 
which was an increase of 46 per- 
cent over the same month of 1939. 


Hudson sales during the month 
were reported as 5,189 or 51 per- 
cent above January with the out- 
look at the present time indicating 
an increase in February over Jan- 
uary. The January total was down 
seasonally from the December 
total, in common with the rest of 
the industry. Hudson was one of 
the first companies to get under 
way with its 1940 models last sum- 
mer but the expectation of heavy 
February sales, plus the good up- 
turn in January this year over 
last year, is taken as an indica- 
tion that the momentum created 
by that announcement is still be- 
ing felt in the market. 


Nash sales for January this year 
are estimated at about the same 
levels as January a year ago, but 
at that time Nash sales were re- 
flecting the stimulus of a January 
sales contest. A similar contest is 
being conducted this month with 
the expectation that Nash _ will 
show an increase of about 20 per- 
cent in February this year over 
January. 


Sales by Packard Motor Car Co. 
dealers for January are placed at 
4,440 units as against 2,944 for the 
same month a year ago. This rep- 
resents an increase of 50 percent 
over the last year figure and is also 
a new high for the month for that 
company. 

Studebaker reports 8,529 ship- 

















































































ments in January as against 4,736 iin — =f oa i — 6,06Aiae of F° 
in the same month of 1939. Retail} DETROIT.—Chevrolet dealers’| gain of 21,326 units, or 41 percent, costed and © 653 in the none a ! circu 
sales totaled 6,070 this January|sales of new cars and trucks in|over those for January, 1939. Sales! of the month. Buick ended ya a hes 
compared with 3,171 last year, a| January totaled 73,328 units, a fig-|for the final 10 days totaled 25,915 uary with a large bank of unfilled OStee 


gain of 91 percent. 


Chrysler Corp. makes no an- 
nouncement of its sales, but pro- 


ure which smashes all January rec-|units, as compared with 18,843 in . al 
ords, with the exception of a single|the same period last year. ek ‘aeons’ ae a 
year. Records show that in only one} jast year. " 


duction pace and other activity in-| Sales for the month showed a/other January—January, 1936—has | Hufstade ted i : was 
dicates that the experience of the record of the past month been | in used pois en with 13,620 units par an 


equaled, and the sales in January | delivered by Buick dealers during 
of that million-Chevrolet year were | the last 10 days of the month, and 
only 2,280 units ahead of the month| January total of 34,624 ’ 
just closed. Sate 


Chrysler has been along lines very 
similar to General Motors and 
Ford. Of course, Chrysler entered 
1940 with exceptionally low dealer 


GM’s Jan. Sales 
Smash All-Time 


stocks as the result of its labor Sales of trucks totaled 14,113, a 9 THE 
difficulties during the latter part of Mark for Month _ of 1,170 units over January, Ford NS) Januar y T stadteen 
1939. This would probably mean , ‘ nd that 
that Chrysler stocks in the fiela| NEW YORK.—General Motors|; Used car sales in January were 

7 <A Corp. announced Thursday the/118,272 units, a gain of approxi- Sales Show Big Ford } 


are relatively lower than other 


rcent 
makers at the present time, despite pe 


greatest January sales of cars and| mately 3,800 over those in January, | marsh 


trucks in its history. 


Gain Over 193¢ 





uction far this . 1939. Used car sales in the final 10) 
= - a oe & _ Although below December—which | days were especially heavy, exceed-| DEARBORN.—Despite unusually—. HS 
Naturally the heavy snows which | }§ normal—the January totals sur-| ing those for the second 10 days by| severe weather conditions through- re An 
have blanketed an unusually wide|Passed the previous peak hit in/7,923 units. out the South, January sales offa, cor 
area of the United States during a 7 a edie ti —_—_—_————_ | Ford ous one oruahe and oO eee 
k vi an es ‘ s e cars throughou e Unite SB 
effect of ‘sanelng silne. at least | dealers in the United States and Jan. Sales Up in D. C.; totaled 65,435, a gain of 14,580 units Cae 
temporarily in many sections.|Canada, plus overseas shipments 39 Total Exceeds 1938 | over the same month a year 880,Ene the c 





in January, totaled 181,088 units. 
This compared with 207,637 in De- 
cember and 136,489 in January last 
year. 

Sales to United States dealers 
last month amounted to 164,925 
units, against 188,839 in December 


and 116,964 a year ago. cars were issued, which compares | : 
ary was the heaviest for any Janu- 


Consumers. sales in January| ~~. 3 
totaled 120,809, compared with 156,- = ores i939, ps ary since 1937. Sales to customers 


008 in the preceding month and| tities totaled 28,048, again totaled 15,503 units, an increase of 
3 ’ ’ st 20,- . : 
88,865 in January, 1939. 019 in 1938. However, eee sales | 46 percent over January of the pre- 


here were under those of 1937,|Vious year. This figure also ex- 
Colo. Judge Studies Ford | which aggregated 32,220 new cars. ceeds the number of trucks and 
Plea in Chain Tax Case Og nara Se 


commercial cars sold by the com- 
pany during the first month of the 
Hicks in district court here last 

week took under advisement the 
suit of the Ford Motor Co. for a 
declaratory judgment that it is not 
liable for the payment of $199,363 
to State Treasurer Charles M. 
Armstrong in state chain store 
taxes. 

Armstrong, the defendant in the 
case, has filed a cross-complaint 
demanding payment of alleged de- 
linquent taxes from 1935 to 1939, 
inclusive. He originally sued for 
$102,602, but later obtained per- 
mission from Judge Hicks to ask 
for an additional $96,761 to cover 
associate and sub-dealers as well 
as direct dealers. 

The company contends each of 


Added to this is the fact that used 
car inventories in dealers’ hands 
have been climbing steadily up- 
ward. Neither of these factors is 
unseasonal in any sense, and the 
placing of heavy steel orders by 
Ford Motor Co. last week indicates 
an optimistic viewpoint in regard 
to the spring outlook. 


na fra 
mad been : 
tributio! 


WASHINGTON.—New car sales| it is announced by the Ford Motor 
in the District of Columbia in ien-| 

uary ran well ahead of the corre- 
sponding month of 1939, and sales 
in 1939 were substantially above 


those for the preceding year. Dur-|J@nuary, 1939. 
ing January titles for 1,930 new| Retail demand for Ford trucks 


and commercial cars during Janu- 


An especially strong showing was 
made by the Mercury car, with 
sales 49 percent higher than in 





This st 
tive som 
Which w: 
thould th 


Chris Sinsabaugh’s sparkling 
“Sparks” column is read by the “wide- 
awake” in the industry. 





Keep abreast of current truck legisla- 
tion in Automotive News’ truck section. 





its Colorado agencies is individual-| p ,scUSSING PLANS for their big 1940 business drive, which opened Feb. 11, °peration 
ly owned, but Armstrong asserts Nash dealers mot af verlous points throughout the country last week. — tealer bl 
t at the mee ng oO chigan eaiers in etro are e Oo rignt, a ae 
t to right, R. E. Griffin, car| contracts between agents and the Bay City Nash dealer; Howard Bauer, vice-president of Nash-Detroit, distrib- ~ ove 


company virtually place each in utor; Charles Abbott, president of Nash-Detroit; A. C. Tiedemann, Great Lakes 
regional manager, and Charles Dalgleish, Detroit Nash dealer. 
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: By William C. Callahan 
















































yn, the manufacturer would 
npletely divest himself of 


y vestige of control over his 
outlets. And the second plan 
++ Muaid force him to accept respon- 

Ijities in liquidation, in event of 
lations, which would at the 
time force him to adopt an 
mcy system of operations to pro- 
at his own interests. Under the 
form of contract, the dealer 
wid come more directly under 
control of the factory and the 
rs policies and operations 
id be subject to more absolute 
tory domination than they are 
present. Under the other type of 
tract, the manufacturer would 
ndraw from the picture and the 
ing of trade practices among 
Balers would become the function 
‘the Federal Trade Commission. 

* * * 


To review a little ‘more, I also 
nted out that the first duty of 
» Federal Trade Commission 
i be to the car buyer, rather 
the car dealer. In effect, the 
or change which such legisla- 
would bring so far as the 
r is concerned, would be 
awling out from under what he 

Jers factory domination and 
wling under FTC domination. 
y there are varied opinions 
ong dealers in regard to the 
itude of factory executives 
i dealers, but few dealers 
we any idea of what the atti- 
» of FTC might be under the 
ne circumstances. Recently be- 
» a hearing on the Independ- 
Offices Appropriation Bill for 
in Washington, funds were 
sought for a study of the 
of retail distribution. The 
was heard at this hearing 
cited a case in the automo- 
» industry as a reason for feel- 
that such an investigation 
needed. The commission said: 


* * * 


THE motor vehicle inquiry 
(Withrow investigation) it was 
nd that in 1914 distributors for 
Ford Motor Co. operated on a 
percent margin, while in 1938 
margin was 24 percent, an in- 
of 60 percent. For other 
npanies there was a similar in- 
“mease. An official of the Ford Mo- 
Co. complained to a member of 
Commission that, while the 
rd Research organization was 
. mstantly looking for ways to re- 
‘Me the cost of producing a part 
men a fraction of a cent, nothing 
mad been accomplished in reducing 
tribution costs.” 
os * Ed 


This statement by FTC may 
Sitive some idea of the thinking 
-Ewhich would actuate that body 
thould the control of automotive 
rtailing be placed under its sup- 
trvision. This is not a criticism 
« FTC but rather reflects the 
et that FTC would look after 
the interests of the consumer first 
“as it should—and that dealer 
*perations under its control 
‘would have to be aimed in that 
“jdirection first, with the dealers’ 
rest only considered in the 

ht of how the welfare of the 
taler contributes to the con- 
er. That dealer costs have 
n sharply in the period be- 
een 1914 and now must be con- 
lered. At present the best esti- 
ates place the dealer’s actual 
erating costs at 16 percent of 
tt sales. On this it has been 
Hated that the average dealer 
ows a profit of about 2 percent 
net sales, which means that 
Me remaining 6 or 7 percent is 
Missipated in used car transac- 
Hons. Among the factories I find 
‘hat they blame this dissipation 
& a good extent upon the poor 
*perations of the dealer while the 
er blames it upon factory pol- 
= over which he has no con- 











g AST WEEK in discussing the probable after-effects of 
the enactment of the proposed federal legislation con- 
gqling automotive retailing, which will soon be submitted 
all dealers in the country by the National Automobile 
alers Assn., I pointed out that the bill as now cast limits 
ynufacturers to one of two plans of operation. Under ene 

eee 


S then seems to leave the 
solution somewhere between an 
adjustment of factory policies and 
an improvement in dealer opera- 
tions or a little of each. I am in- 
clined to think that progress could 
be made through conferences be- 
tween representatives of dealers 
and manufacturers. To date, how- 
ever, such a plan does not seem to 
have been feasible. In the case of 
the recent NADA proposed model 
contract, representatives of NADA 
were met by executives of both 
Chrysler and General Motors while 
no meeting ever was held with 
Ford Motor Co. Just what the rea- 
son for this was has never been 
stated either by Ford or NADA. 
* * * 


If this is not done there is a 
possibility that a sufficient num- 
ber of dealers will turn to the 
legislative approach, which I per- 
sonally feel would be of little ad- 
vantage to anyone. In substanti- 
ation of this belief I would sub- 
mit the following letter which 
was written by an old-line dealer 
who has been perhaps a little 
above the average in successful 
operation. He is not an agitator, 
nor is he afraid to sign his name 
to the letter which follows. He 
has not asked to remain anony- 
mous, but since that courtesy 
has been extended to other con- 
tributors to this space, I will 
withhold his name, too. The let- 
ter follows: 

* * * 

oo as to the legislative angle 

of our problem, I don’t believe 
the dealers generally have any il- 
lusion as to what will happen under 
government control, but to put it 
bluntly, why should the dealers 
have to do the ‘dirty work’ when 
they are not even allowed to make 
a profit. Our problem is not the 
used car per se, but is the con- 
cealed price-cutting which the used 
car makes possible. Apparently the 
dealer is the culprit, who has found 
through bitter experience his only 
chance of staying in business is to 
be dishonest. In reality, however, 
the manufacturers are just as re- 
sponsible and I believe more so, for 
it is in their power to make a 
change. But to exercise such power 
by contracting with the dealers for 
price maintenance will mean they 
have to assume the burden of price 
competition—a burden which under 
present arrangements and terms is 
carried by the dealers. 

“I discussed this question in my 
report to the dealers in Washing- 
ton, in the hope the industry might 
decide voluntarily to make a 
change. If we are headed for the 
rocks, why not tack ship before it 
is too late? 

“Automobile Topics of Feb. 5, in 
an editorial, states: ‘One of the 
things which many dealers have not 
realized is that if there is to be 
government supervision over com- 
petition, there will eventually be a 
government curb on profits.’ This 
statement won’t prevent the quality 
dealers from voting in favor of 
government regulation, for there is 
practically no profit opportunity 
now in retailing without resorting 
to ‘chiseling. The only reason a 
quality dealer, therefore, would 
have for voting against govern- 
ment regulation would be the con- 
viction that the manufacturers 
would change their policies so that 
retailing would again become a 
decent business and not a racket. 

“But, my good Callahan, the sign 
of such a miracle, or shall I say, of 
such common sense, is not yet in 
evidence. If I were not an optimist 
I would give up protesting—would 
give up writing reports, and for 
the same reason you would prob- 
ably give up writing editorials, but 
here we are, both of us, hoping for 
a bit of vision on the part of those 
who are charged with responsibil- 


ity.” 
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Warns Against Legislation 


Atlanta Dealer 


Cites Experience 


Under Old NRA} 


Epiror’s Note: In the following 
summary John E. Smith, pro- 
prietor of the John Smith Co., 
(Chevrolet), Atlanta, Ga., gives 
his reactions to the recent an- 
nual meeting of the National 
Automobile Dealers Assn. at 
Washington, D.C. “Capt.” Smith’s 
remarks are particularly  sig- 
nificant since he was a director 
of NADA for 12 to 14 years and 
during the existence of NRA was 
code administrator for the state 
of Georgia. 

By Jno. E. Smith 

ATLANTA.—Having attended the 
National Automobile Dealers Assn. 
convention in Washington and ob- 

served the proceedings, I was im- 
pressed by the fact that so little 
time was given to the open dis- 
cussion of the extremely vital 
question of governmental regula- 
tion of our business of selling 
automobiles. But, short as the time 
given, it developed the fact that 
there was much _ diversity of 
opinion among the dealers present. 

My mind turned back to NRA, 
when the automotive retailing 
trade wrote its code. I well re- 
member the conflicting opinions, 
but one fact stands out in bold re- 
lief, and that was the dealers 
wanted much, and expected to give, 
little in return. 

NRA was an idealistic plan to 
spread employment, and to do this 
shorter hours, with minimum pay, 
were the first requisite, and yet, 
the dealers insisted on practically 
a normal number of hours, with 

no increase in pay for workers in 
many parts of the country. But 
when it came to trade practices, 
the dealers were all for the last 
ounce of flesh. The used car prob- 
lem was licked. The only trouble 
was, it would not stay licked. 


Long before the NRA was voided 
by the courts, it had become in 
most sections of the country, a 
travesty on business ethics, because 


Are NRA and proposed Pat- 
man bill alike? See editorial on 
page 4. 


of the fundamental weakness in 
the business morals of the dealers. 
The operator, who respected the 
spirit as well as the letter of the 
law, was being slowly strangled by 
his competitors. Enforcement was 
becoming a farce, and a national 
scandal. The mandate of the U. S. 
supreme court was a merciful 
declaration, and rescued our trade 
from hara-kiri. 


With these memories firmly in 
my mind, I am unalterably opposed 
to the governmental regulation of 
our business. The thinking of 
many proponents of legislation is 
that the dealers can write their 
own bill. This is indeed simple 
childishness. 


Laws are not passed for the 
benefit of a few. There are about 
25,000,000 owners of cars in this 
country. Can one believe congress 
will favor 40,000 dealers at the ex- 
pense of 25,000,000 users? What of 
the interests of the dealers’ em- 
ployes—salesmen, mechanics, and 
the rest of them—totaling over 1,- 
000,000? Does one think the law 
would favor the dealers alone? 
When the camel gets his nose un- 
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der the tent, everyone on the in- 
side is vitally affected. 

The masterful address of Don- 
ald Richberg, former NRA chief, 
should be weighed by every busi- 
ness man. As he says with great 
truth and keen discernment, “the 
white shirt (of regulation) will 
soon lead to a brown or black 
shirt,” he advised strongly against 
legislation. 

H. W. Kelly, of Wisconsin, 
plainly tells us that federal and 
state regulation should go hand in 
hand, but that legislation would 
not make a poor operator a good 
one. It still left the question of 
management with the dealer. My 
observation is that now, without 
legislation, a great many dealers 
who understand management, are 
successful. 

‘Sound as Average’ 

I have been in the business a 
long time, and I consider it a good 
one, and as sound as the average 
“mill run” in other lines. 

I hold no brief for the factories, 
but when one considers that their 
contracts are drawn for use in 48 
states (with one or two exceptions) 
and are given to every shape, form 
and figure of a dealer, and some 
of them with most cantankerous 
minds and with their agility de- 
veloped to a remarkable extent, I 
am inclined to think it is a better 
tract than I could draw up my- 
self. Did you ever read a fire in- 
surance or a life insurance policy? 
The factory contract, the fire con- 
tract, and the life policy are broad 
documents to cover many con- 
tingencies all over our broad coun- 


I read the proposed eontract 
drawn by NADA, and frankly I 
may say, it does not suit me. 

Let’s look at this question in a 
practical way. Let’s swap places 
with the factories. It is true I 
might not give or renew contracts 
with some people I’ve heard about, 
but after all, we dealers are not 
such a bad lot, and some of us 
have pretty good “singing voices.” 

‘Done a Fine Job’ 


I have supported NADA from 
the time it was organized by Fred 
Vesper and feel that, over the 
years, it has done a fine job for the 
dealers. Much remains to be done, 
and I commend the zeal of the 
present administration, but I hope 
they will not be hasty. “Rome was 
not built in a day,” nor can a great 





OFF TO THE RACES. 
Assn., 


who popoasentes the Roche 
national event. 


Al Pochelon jr., commodore o 

\ set out for the International Ice VFeekt Races, f-je- 4t A 
Geneva, Wis., with the best wishes of S. T. Hanson, 
troit, who sponsored the official car in which the tri 

a light trailer, are Pochelon’s entry and that of Dick 
Pointe Ice Yacht Club of that 


held last week-end at Lake 
Hanson Chevrolet Co., De- 
was made. Behind it, on 
Lenox, of Toronto, Ont., 
city in the inter- 


industry like ours, be reformed in 
a 


day. 

Much recent progress has been 
made. The General Motors contract 
for 1940 is a great step forward. 
As all General Motors dealers 
know, A. P. Sloan, GM chairman, 
has steadily progressed in the deal- 
ers’ direction. His fine address in 
1938, and W. E. Holler’s in 1939, at 
San Francisco, were not empty 
words and phrases, but clarion 
calls, announcing a better oppor- 
tunity in future for the dealers in 
all lines of our great industry. 

Let’s quit baying at the moon, 
and get down to business. Let us 
quit. looking to government for 
everything. Remember, govern- 
ment is truly ourselves. We can’t 
lift ourselves by our bootstraps. 

As Jim Dalton well emphasized, 
we dealers must first decide what 
we want, and then must present a. 
decided front. This front must be 
presented to the factories. The 
dealers’ problems can be settled by 
the factories, and the one all- 
important thing needed, is for less 
competition with one’s own prod- 
uct on a price basis. The com- 
petition among dealers selling the 
same car is destructive competi- 
tion, and has never been sound, 
and here, too, we find Chevrolet 
blazing the trail toward eliminat- 
ing this great evil. 


Chicago Dealers 
Ready to Open 
17th Motor Salon 


: CHICAGO.—With “princess” and 
“queen” contests providing added 
drama in advance, the 17th annual 
Motor Salon sponsored by rorth 
side dealers of this city awaits its 
opening next Saturday in the Edge- 
water Beach Hotel. The show will 
run for nine days, through Feb. 25. 

On view will be 78 cars, repre- 
senting 18 makes. Every square 
foot of display space in the lobby, 
lounges and passagio of the hotel 
will be occupied by cars. 

On view will be Buick, CadiMac, 
Chevrolet, Chrysler, De Soto, 
Dodge, Ford, LaSalle, Lincoln, Lin- 
coln-Zephyr, Mercury, Nash-Lafay- 
ette, Oldsmobile, Packard, Plym- 
outh, Pontiac, Studebaker and 
Willys-Overland. 

Show committee, of which Cur- 
tis M. Betts, Cadilac-LaSalle, is 
chairman, includes Charles R. 
Hearn, Pontiac; Ralph A. Burn- 
stine, Chrysler-Plymouth; James F. 
Goodwin, Dodge-Plymouth; 8. B. 
Herbison, Buick, and Paul B. 
Smithson. 

In observance of their respective 
community days, the Misses Rogers 
Park, Edgewater, Uptown, North 
Town and Ravenswood will reign. 


GM Promotes 3 Men 


In Montreal Region 
MONTREAL. — Three important 
promotions in the Chevrolet-Olds- 
mobile division of General Motors 
rn 4... announced by Nor- 
man P. rry, zone sales m 
of the division. i 
Florian F. O'Donnell has been 
appointed zone truck representa- 
tive. Aime Couture has been pro- 
moted from district manager to 
special representative of the Chev- 
rolet- Oldsmobile division, while 
Peter Pleau, formerly zone sales 
clerk, becomes district manager. 
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One sacred pledge we make our friends here and 
now. This publication, God willing and so long as 
it is in our charge, will never champion the cause 
of any individual or any corporation which is not 
for the best interests of the automotive industry as 
a@ whole. Nor will its columns be used to spread 
gossip or inflame prejudice. It will confine itself to 
the upbuilding of the industry it is pledged to serve. 
wholly through the dissemination of NEWS which 
is timely, authentic and of value.—(AN 6-10-1933). 
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Johnson on Legislation 


A? FORMER high commander of the defunct NRA, General 
Hugh S. Johnson is perhaps as well qualified to discuss 
government control in industry as any man in the country 
today. He did that last Tuesday at a meeting of the Cleve- 
land Automotive Trades Assn. in discussing the proposed 
Patman Bill to regulate automobile retailing. Unfortunately, 
copies of the General’s speech were received too late to be 
included in this issue but will appear in a subsequent edition. 


Gen. Johnson contrasted the proposed legislation with 
the program planned under NRA. Praising the latter for 
its contribution to the dealer’s welfare, he pointed out that 
NRA and the present “sate oom have absolutely nothing in 
common. NRA, he declared, was permissive legislation aimed 
to provide industries and trades an opportunity for self- 
regulation within themselves, with the majority groups 
policing the operations of the chiseling fringe groups. The 
current proposal would be restrictive legislation with gov- 
ernment bureaucrats dictating the terms under which 
business would be permitted to act. 


To us this seems a fair analysis. The proposed Patman 
law to control the retailing of automobiles would bar from 
the mails and from our regular transportation systems any 
shipments by motor car manufacturers unless their sales 
contracts had been approved by FTC. Furthermore, one 
stipulation of the bill would prevent a dealer from calling 
his factory for parts or completed cars during an emergency 
and likewise prevent the manufacturer from complying with 
such telephonic requests or pleas for aid—since goods could 
be shi only upon written order. A violation of this rule 
could lead to fines for both parties. 


Definitely this legislation would establish FTC as the con- 
trolling body in the industry and would deprive both dealers 


and factories of all chance of finding a common ground for 
improving conditions within the industry among themselves. 


Gen. Johnson, we feel, has made an extremely good point in 
calling attention to the differences between the Patman pro- 
— and the old NRA, since many dealers who favored 

may feel that the Patman brand of control would be 
the same thing. This is not true; and as the General said at 
Cleveland, we should not overlook the fact that one of the 
most serious threats to a continuation of our liberty is a 
growing desire of one group to secure benefits for itself by 
imposing restraints upon another. For he added: “If they 
can do it to them, they can do it to you—and in all prob- 
ability will.” 


Straw Hats in Winter 


ge ge filtering in from manufacturers on January sell- 
ing operations indicate that the month just ended will 
set a new record for January in the history of the industry. 
This is most encouraging, and it is even more so when 
coupled with predictions that February also will show a 
strong pace. Mebbe, after all these years of trying, we are 
beginning to prove the fallacy of the statement that you 
can’t sell straw hats in winter (Florida needn’t copy). When 
the idea first came through of announcing new models in the 
fall, rather than in January, there was much consternation 
in regard to that point alone. Since then it has been proved 
that new cars can be sold the year around. Used cars, how- 
ever, are still in the straw hat class but perhaps the fault 
lies in our lack of selling effort rather than in the product 


to be sold. 





THE LONG The weather man has 


LOOK 


certainly done nothing 
AHEAD! 


to help automobile 
sales since the begin- 
ning of this year 1940. With the 
whole southland locked in the 
arms of Old Man Boreas and the 
robins flying northward to escape 
the rigors of southern Florida, if 
ear sales didn’t freeze up they at 
least became sluggish. Right now, 
from where I sit, I can see a 
blanket of snow over the Detroit 
area which is about as heavy as 
anything we have had this winter 
and may impede driveaways for a 
few days. 
* * * 

In the face of all this, General 
Motors were able to report the 
largest number of retail deliveries 
in January, 1940, than any January 
in that corporation’s history. I 
would not be surprised if one or 
two of the others can say the same 
thing when the final records are 
published. Most of the factories 
have stepped down production or 
closed up shop for a few days to 
catch a much-needed breath, but 
they are getting set for some new 
production figures during March 
and April which may add new all- 
time highs to the 1940 records. 


Apparently neither bad weather, 
the prospect of a hot political 
campaign nor the troubled out- 
look in Europe can keep 1940 
from being a big automobile year. 
Chances are that truck, tire and 
accessory sales will run even 
ahead of passenger cars and 
with the base of the market 
broadening, as more _ families 
leave relief to get steady em- 
ployment, the supply of used cars 
in the market may hit an all- 
time low even in the face of in- 
creased production between now 
and the first of July. So much 
for weather predictions. After 
all, you “read the papers” and 
form your own ideas which are 
just as good as mine—probably 
better! 

* ae * 

We are taking a lot of bows for 
our effort in celebrating the Pack- 
ard Fortieth Anniversary last 
week with a special edition which 
some of our friends have been kind 
enough to say was the “tops” in 
anything we have done since we 
moved the paper to Detroit. Pack- 
ard dealers from all over the 
country are ordering extra copies 
by wire and from the fact that one 
dealer in one city ordered 10,000 
and many others from one to five 
thousand, it begins to look as if 
a second printing would run 100,- 
000 or more which makes all of us 
in this office pretty happy as you 
can well imagine. It is one thing 
to work hard for several weeks on 
a job and not have it appreciated 
but there is not an actor among us 
who does not thrill to the applause 
when he steps out to take a bow! 

*+ * * 

While we are on the subject of 
“inside stuff” I would like to call 
your attention to the February 
issue of our baby Automotive Serv- 
ice which has just cut its first 
tooth. This issue marks the be- 
ginning of the second year of pub- 
lication and already this lusty 
youngster has gained more friends, 
among those for whom it was in- 
tended, than I have ever seen at- 
tracted to a new publication in its 
first year. Manufacturers also have 
found that this new paper is one 
of the best producers of inquiries 
and sales ever introduced in this 
field and so February marks the 
largest number of advertisers and 
a greater volume of advertising 
dollars than we have carried here- 
tofore. The front and back cover 
advertisers’ (who had these po- 
sitions last year) have renewed for 
the second year at higher rates, so 
Wolf’s Head and Purolator will al- 
ternate on the front covers and 
Socony-Vacuum on the back cover 
for the next 12 months and we had 
others asking for these positions 
if the former advertisers did not 
renew! 

on aK * 

It takes advertising to make a 
publication successful but after all 
it is what the readers think of it 
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_ Sailor, Beware 


In This Corner— 
‘Valuable Data .....e--« 


The views 
Anonymous 
be observed upon request. 


expressed in this 
contributions will 


SAE Paper 


In the Jan. 22 issue of AuToMo- 
tive News you list a number of 
topics presented at the annual SAE 
meeting. We would like to obtain 
Mr. Herbert Chase’s paper on “Heat- 
ing, Ventilating and Cooling of 
Passenger Cars.” If you are in po- 
sition to furnish this information, 
it will be greatly appreciated, and 
if not, possibly you can advise us 
whom we should contact. 

We find your publication to be 
most interesting and contain valu- 
able information, and look forward 
to receiving each weekly edition.— 
G. J. Swank, Hinde & Dauch Paper 
Co., Sandusky, O. : 

Eprtor’s Note: Copies of this 
paper are available at the Society 
of Automotive Engineers head- 
quarters, 29 W. 39th St., New 

York City. 


Entries 

Since we are Studebaker deal- 
ers, we are very much impressed 
with the victory Studebaker made 
this year in the Gilmore Economy 
Run. This victory has quite an ad- 
vantage in the sale of Studebakers 
and of course we use it as much 
as we can. 

There is, however, one _ point 
about this run that we would like 
some information on and we want 
to ask you to furnish it if possible 
and that is: Since Buick and Hud- 
son were in the list of entries in 
a previous Automotive News but 
did not enter or at least were not 
listed when results were shown, we 
wish to know the reason why these 
cars did not run or if they did run, 
why the results were not shown. 

Naturally we are proud of Stude- 


that counts, therefore I am most 
proud to report that, in the first 
year, readers of Automotive Serv- 
ice sent more than 25,000 inquiries 
to our editors which I will wager 
sets an all-time high for any pub- 
lication in a specialized field. All 
subscribers to AUTOMOTIVE NEws re- 
ceive Automotive Service, so watch 
for your February copy and I think 
you will find the reason why we 
are pretty proud of our baby!— 
G. M.S. 


celumn are > 
not be accepted but confidence will 


those of our readers 





baker to be able to make this 
record, but we feel we ought to 
know what results were obtained 
from our competitors Buick and 
Hudson, if they did run.—Frahm 
Bros., Manning, Iowa. 


Epitor’s Note: Through an er- 
ror, the so-called entry list that 
we published was a list of cars 
that were eligible and not the 
real entry list. Buick, Hudson, 
Cadillac and LaSalle were not 
entered. 


Better Job 


It certainly was a pleasure to 
get the data and _ information 
which we are using in our presen- 
tation. As I said before, we are 
giving you full credit for this and 
hope that it will reflect some good 
to you in Automotive News for the 
effort expended. 


John Marscher and Thain Far- 
ley, who are now covering the 
automotive field for us, of course, 
under the direction of John, use 
the Automotive News regularly in 
their work and I certainly feel that 
as the years go by you do a better 
job—Lee Ellmaker, publisher, 
Philadelphia Daily News. 


| Coming Events | 


FEBRUARY 
25-27—Fort Worth, Tex. Annual Spring 
automobile show. 


MARCH 
4- 8—Detroit (Statler Hotel). Ameri- 
can Society for Testing Materials 
conclave. 
14-15—Washington. SAE National Aero- 
sae meeting. (Washington Ho- 


28-29—Pittsburgh. SAE National Trans- 
ortation and Maintenance meet- 
ng (Mellon Institute). 
APRIL . 
.8-12—Cincinnati. American Chemical 
Society meeting. 


MAY 
18-25—Tulsa, Okla. International Pe- 
troleum Bxposttios and Congress. 


JUNE 
14—White Sulphur Springs, W. V8. 
. SAE Semener meeting FGireenbrier 


Hotel). 
24-28—Atlantic City, N. J. (Chalfonte- 
Haddon Hall). American Society 
for Testing Materials, 43rd annua 

meeting. 
OCTOBER 1 
12-19—New York (Grand Central Pal- 
ace). National Automobile Show. 
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Ju Pont Announces ZEREX 


NEW NON-EVAPORATING ANTI-FREEZE, MADE FROM 
ETHYLENE GLYCOL, JOINS WITH POPULAR “ZERONE” 


And what about “ZERONE” sales and dealer profits 
next winter? 


“ZEREX” —“ZERONE” combination is a golden oppor- 
tunity to profit-minded dealers 


“J T’S NEW and it comes from 
Du Pont”—an unbeatable con- 
sumer appeal for any kind of 
product, and especially for one in 
the automotive field. That’s why 
you'll find “‘Zerex” anti-freeze and 
anti-rust a blinger for sales next 
winter—and that’s why you should 
be sure to place your pre-season 
order for “‘Zerex” early. That way 
you can be sure of your supply of 
this new product. 


““Zerex” is a non-evaporating 
ethylene glycol base anti-freeze 
and anti-rust. It is made to a 
special Du Pont formula. It con- 
tains distinctive ingredients de- 
signed to protect the cooling 
system in every way against the 
effects of rust and corrosion. 


“Zerex” iscompletely non-evap- 
orating. It won’t boil off. It won’t 


seep, creep or leak from a #tight 
cooling system. It is just the thing 
for those drivers whose prefer- 
ences and need can only be satis- 
fied by a higher priced anti-freeze. 


“Zerex”’ will be easy to sell be- 
cause it is a Du Pont product, and 
because Du Pont will tell the 
story of this superlative new aati- 
freeze to your customers and to 
millions of other car owners, in 
dominating national magazine ad- 
vertisements, in leading local 
newspapers, on outdoor posters, 
and in radio broadcasts. Du Pont 
will also supply complete and 
most attractive promotional and 
point-of-sale material. 


Not for nothing is the new 
Du Pont “‘Zerex” golden in color! 
It means gold for the dealers who 
tie up with it. 


ONE FILLING LASTS ALL WINTER! $2-65 A GAL.— 70¢ A QT. 


» 


u PONT ON THE AIR—LISTEN TO “THE CAVALCADE OF AMERICA” EVER 


m9 ; : 
VY TUESDAY, 9 P.M. E.S.T., 


HEY’LL be bigger than ever! 
It’s an old “‘Zerone” custom. 
In six years’ time, ““Zerone” has 
become the largest selling anti- 
freeze. ““Zerone” sales have gone 


up—up—up every year since it was 
first introduced. 


Why? Because a product that’s 
right necessarily means loyal, en- 
thusiastic users. And “‘Zerone”’ és 
right. It is the proven anti-freeze 
for average driving and it’s ideal 
for the motorist who can satisfy 
his needs with a low-priced 
product. 


The materials from which 
‘“‘Zerone” is made are so effective 
that surprisingly little is needed. 
Replacements are small. “‘Zerone” 
in a clean cooling system prevents 
rust and corrosion, gives better 
engine heat transfer, hence better 


THE DOLLAR BRAND IN MOST DEMAND! $1 A GAL. — 25¢ A QT. 


OVER NATIONAL BROADCASTING COMPANY 


engine performance. And scien- 
tific tests prove that ““Zerone” 
would keep water from freezing 
solid even at 215° F. below zero! 


Dealers everywhere report that 
their anti-freeze profits have been 
safeguarded by Du Pont’s stable 
price policy on “‘Zerone.” 

With the introduction of ““Zerex” 
there will be no let-down in the 
promotion campaign on ‘‘Zerone.” 
Advertisements in leading maga- 
zines and newspapers and on out- 
door posters next season again 
will tell the motoring public all 
about “Zerone” anti-freeze, win- 
ning new customers for you. 


Now is the time to place your 
pre-season order for ““Zerone” 
and “Zerex.” Call your jobber 
about this new anti-freeze propo- 
sition this very day. 
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Houston Trust S 


Many Association Setups 


Held Similar to One Accused 


By J. A. Webb 
Staff Correspondent 

DALLAS, Tex.—Automobile deal- 
ers associations throughout Texas 
and the nation are viewing with 
alarm the anti-trust suits filed by 
the Texas attorney general against 
the Houston Automobile Dealers 
Assn., as a body, and its 35 dealer 
members as individuals. 

The attorney general charges 
the Houston association and its 
dealer members conspired to con- 
trol the sale, distribution and 
marketing of new and used auto- 
mobiles in Houston. He seeks for- 
feiture of the charter of the as- 
sociation and asks penalties under 
the Texas anti-trust laws against 
the association and its individual 
members. 

The uneasiness felt among other 
dealer associations in Texas and 
other parts of the country is due to 
the fact that a good many of them 
seem to have been operating on 
setups similar to that of the Hous- 
ton organization. Further, the 
Houston association is aligned 
with the state association and 
through that, with the national 
body, and it is understood that the 
state and national groups prob- 
ably knew of the conditions com- 
plained about at Houston. 

What action the dealer organiza- 
tions in other cities will take, if 
any, pending the outcome of the 
anti-trust suit against the Houston 
organization and its members, re- 


Rails to Furnish 
Cars for Tourists 


At Destinations 


CHICAGO.—Eleven western rail- 
roads announced last week estab- 
lishment of a train-automobile serv- 
ice by which a traveler may have 
a private automobile at his disposal 
when he reaches his destination. 

The plan, announced by Hugh W. 
Siddall, chairman of the Western 
and Transcontinental Passenger 
Assns., will become effective May 1 
in 150 key cities along 100,000 miles 
of railroad west of Chicago. 

The new service will provide 2,000 
five-passenger sedans for tourists 
to use for business or sightseeing. 

When a traveler buys his rail- 
road ticket he may arrange for an 
automobile at his destination city, 
or if he obtains an identification 
card he may obtain an auto with- 
out advance reservation and with- 
out making a deposit. Minus an 
identification card, the tourist will 
be required to make a $20 deposit. 

Basic charge for the cars will be 
eight cents a mile, covering all ex- 
penses, but a graduated scale, based 
on time and mileage, also will be 






Weaver Heads Assn. 


DOVER, O.—E. G. Weaver, of 
Weaver Motor Co., Dover, has been 


elected president of the Tuscarawas | 


County Automobile Dealers’ Assn., 
succeeding Fred - Potschner, of 
Potschner Motor Co. Other officers are 


Walter Zollars, of Dover, vice-presi- 


dent; J. H. Cope, New Philadelphia, 
treasurer; Fred Syler, Dover, secre- 
tary; Potschner, James_ McCollam, 


Howard Moomaw, L. H. Barnett and 


Victor Last, directors. 


mains to be seen. It is said, how- 
ever, that if the attorney general 
is successful in his suit, as is al- 
most certain, most dealer organiza- 
tions in the state will change their 
setup to eliminate any features 
which are complained of in the 
allegations against the Houston 
dealers and their organization. The 
same thing probably would happen 
in many other states, it is said. 


Some association members in 
other cities say that the charge of 
price-fixing on used cars, com- 
plained of by the attorney general 
in the suit against the Houston 
association and dealers, had their 
origin in the NRA, and that while 
that alphabetical organization end- 
ed with a decision of the U. S. su- 
preme court, there is no doubt that 
dealers in many instances have 
been given to understand by out- 
side sources that “fixing values” of 
used cars, offered in trade for new 
ones, is the only way the automo- 
bile dealers could hope to protect 
themselves. Since no _ anti-trust 
suits have been filed anywhere by 
federal authorities, in connection 
with a practice which has become 
universal, dealers in Texas have 
proceeded under the idea that 
such action was not contrary to 
public policy. 

But even these dealers admit 
such practice probably is not per- 
mitted under the Texas anti-trust 
statutes, and the attorney general 
is using the Texas laws in his suit. 

A check of the allegations in the 
suit against the Houston associa- 
tion and its members reveals sev- 
eral somewhat similar situations 
in other Texas cities. 

For instance, the advertising 
plan, complained of in the suits 
against the Houston dealers, ap- 
pears to be pretty well followed 
throughout Texas. Whether auto- 
mobile dealer associations in other 
cities have agreed upon such a 
plan, or whether it is just a co- 
incidence, is not known. 

Again, it is pointed out that the 
charge against the Houston as- 
sociation and its members of com- 
bining to prevent dealers in other 
towns from selling automobiles, 
new or used, to residents of Hous- 
ton, finds a counterpart in Dallas. 
In Houston it is charged that deal- 
ers proposed and put through a 
city ordinance prohibiting any out- 
side dealer from selling an auto- 
mobile to a resident in Houston. 

Dallas tried that plan, and there 
was a great squawk not long ago 
when a dealer in a Dallas county 
town was fined for selling an auto- 
mobile to a Dallas resident. If that 
practice has been dropped in 
Dallas, no public announcement 
has been made of it. 

In Dallas, Fort Worth and some 
other Texas cities, there is a gen- 
eral understanding that the dealer 
association, at regular intervals, 
fixes values of used cars. That is 
another allegation against the 
Houston association in the at- 
torney general’s suit. 


N. Y. Address Changed 


MOUNT GILEAD, O.— Hydraulic 
Press Mfg. Co. announces a change 
in address for its New York office. 
The new address will be 233 Broad- 


| way. 





THIS TOPSY-TURVY Chrysler Royal has brought a lot of people into the 


showroom of the Chrysler-Pittsburgh Company, since 


Nutter, president, 


hit on the idea of turning it -— e down. Doors open and close as freely as 


if the car were on wheels. Cus 
the visitor gets an extra surprise. 


ions and floor mat: are fastened into place, so 


ult 


—_ 
. ty 
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TO DRAMATIZE the 1940 Hudson car, the King Hudson Co., New York City, 
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to Affect Other Dealer Bodies 





is displaying three prize winning costumes designed and executed by the stu- 
dents of the Traphagen School of Fashion, New York City, for the Beaux Arts 


Diamond Ball. 





Chevrolet Advances Lewellen, 
Fills Three Other Sales Posts 


DETROIT.—Four major promo- 
tions in the Chevrolet sales de- 
partment were announced last 
week by W. E. Holler, general 
sales manager. 

W. G. Lewellen, assistant gen- 
eral sales manager in charge of 
used cars in the 
eastern half of 
the United States, 
becomes assist- 
ant general sales 
Manager iin 
charge of new 
cars in the west- 
ern half, succeed- 
ing Felix Doran 
jr, whose ap- 
pointment as 
general manager 
W.G. Lewellen of the General 

Motors Fleet 
Sales division was recently an- 
nounced. 

Lewellen’s former post is filled 
by E. A. Nimnicht, formerly in 
charge of used 
cars in the west- 
ern half of the 
United States, 
and K. M. Chase, 
manager of the 
company’s Atlan- 
tic Coast region, 
is transferred to 
Detroit and pro- 
moted to assist- 
ant general sales 
manager in 
charge of used 
cars in the west- 
ern half. 

Post vacated by Chase in New 
York is filled by W. J. Graveson, 
who since March 1937 has been as- 
sistant regional manager of the 
Flint region in charge of used cars. 

All four of the new appointees 
are’ Chevrolet veterans. Lewellen 
joined the company in April, 1919, 
in the engineering department in 
Central Office. On Nov. 16, 1933, he 
was named manager of the Kansas 
City zone, and a year later was 








E. A. Nimnicht 





K, M. Chase 


W. J. Graveson 


returned to Central Office as man- 
ager of the new Mass Selling de- 
partment. He became assistant 
general sales manager in charge of 
used cars in the western half on 
Mar. 1, 1937, and 13 months later 
took over the corresponding post 
in the eastern half, serving in the 
latter capacity up to the present 
appointment. 

Nimnicht joined Chevrolet as a 
factory sales representative in 
1923. On Mar. 1, 1937, he was made 
manager of the Midwest region 
with headquarters in St. Louis, and 
on July 16, 1939, was brought into 
the Central Office as assistant 
general sales manager in charge 
of used cars in the western half. 

Chase became a Chevrolet fac- 


tory representative in Oklahoma 
City in 1923. He held successively 
higher sales posts, and on Apr. 16, 
1939, he was promoted to manager 
of the company’s Atlantic Coast 
region with headquarters at Tarry- 
town, N. Y., where he has served 
up to the present. 

Graveson served in several ca- 
pacities after joining Chevrolet in 
1923. On Oct. 17, 1934, he was pro- 
moted to zone manager at Detroit, 
and in March, 1937, became assist- 
ant manager of the Flint region, 
in charge of used cars. 


MecCuen Finds 
Business Outlook 
Bright in South 


LANSING. — Prospects for con- 
tinued improvement in general] 
business is much in evidence 
throughout the southern part of the 
United States, according to C. L. 
McCuen, general manager of Olds- 
mobile, who returned last week to 
Lansing after an extended trip 
through the territory. 

“Merchants in the south seem 
united in the belief that 1940 will 
see a continuation of the high level 
in most lines of business,” said Mc- 
Cuen, “and that volumes of last 
year will be substantially bettered. 
Early spring buying is also antici- 
pated,” he added. 

On the trip McCuen visited Ten- 
nessee, Georgia, Alabama, Louisi- 
ana, Texas, Arizona and other 
states and contacted Oldsmobile 
dealers and salesmen in the lead- 
ing cities. “Used cars are also in 
demand and despite the fact that 
the south has experienced some 
unusual weather, sales have been 
maintained at a high level,’ Mc- 
Cuen said. 


Mcllhenny Appointed 


DETROIT.—Detroit Rex Products 
Co., manufacturers of Detrex solvent 
degreasers, alkali washers and clean- 
ers and dry cleaning equipment, an- 
nounces the appointment of E. L. 
Mcllhenny as manager of the Alkali 
division, 


LESS THAN FOUR OUNCES of gasoline, not enough to filla champagne 
glass, is all the fuel required to go one mile in a Hudson Six, equipped with 
overdrive, according to a statistical analysis of Hudson’s economy mark of 
32.66 miles per gallon for a 1,000-mile test under official AAA supervision. | 
Shown in Los Angeles, toasting the economy of the Hudson Six, are, left e i 
right, Jack Black, Henry Imada, Earl Reynolds, of the sales department 0f7 
the Downtown Motor Sales; Jerry Watson, district manager for the Hed 
son & Terraplane Sales Corp., wholesale representatives for the line; Jack? 
Seid, sales manager for Downtown Motor Sales, and Jack Crossley, of the ; 











Willys Reveals 
Details of Its 


New Guarantee 


TOLEDO —Following the an 
nouncement that Willys - Overlang 
Motors, Inc., would guarantee bot 
passenger and commercial prod 
ucts for a neriod of three years op 
for 100,000 miles, J. W. Frazer 
president of the company, las 
wek released details of the new 
warranty. 


The new manufacturers’ war 
ranty follows in general terms the 
guarantee which has been in use 
for several years by practically al 
car manufacturers. It assures the 
new car owner that he will be pro 
tected against defects in materia] 
and workmanship under norma 
conditions for three years or 100, 
000 miles, whichever comes firs 
Excepted of course are trade ac 
cessories, such as tires, ignitio 
apparatus, speedometers, bumper 
and materials for which the fac 
tory is limited by the guarantee 
of other makers. These, howeve 
are guaranteed for 90 days or 4,004 
miles on the assumption that de 
fects in workmanship will be dis 
covered in that period. 


M. J. Golden, general sales man 
ager, sees in the guarantee a 
added impetus to thé sale of flee 
to companies using a great num 
ber of cars, as durability as well as 
economy has always been a majo 
factor in this type of sale. 


Ford’s Old Plant 


In Louisville Solc 


LOUISVILLE.—Reynolds Metal 
Co. has purchased the old assembly 
plant of the Ford Motor Co.—zs 
107,000 square feet floor space 
modern factory building—and wil 
immediately begin the installatio 
of 10 carloads of machinery for thé 
manufacture of foil labels by 
new gravure process. It will be th 
largest plant of its kind in th 
world, according to R. S. Reynolds 
president of the $22,000,000 corpora 
tion. 


The new plant originally cos 
approximately $700,000 when it wa: 
built in 1915. Except for occasiona 
use for overflow assembly work o 
the Ford Motor Co. and its use a 
WPA headquarters for a while, the 
building has been idle since com 
pletion of the new Ford plant o 
the Ohio River in the west-end o 
Louisville about 10 years ago. 

—Williams 




















































































Smith Succeeds Graham 
As Portland Assn. Head 


PORTLAND, Ore.—A. B. Smith 
head of A. B. Smith Chevrolet Co. 
and Oregon director of Nationa 
Automobile Dealers Assn., has bee 
elected president of the Portland 
Automobile Dealers’ Assn. 

Smith succeeds A. B. Graham, 0 
Braley & Graham (Buick). M. A 
Wirzweiler, of Portland Motors 
was named vice-president and 
William Bell was re-elected secre 
tary-treasurer. Directors are Ro, 
O. Burnett, Herb L. Frank, W. W. 
Roberts, J. P. Tarola, Charles W 
Wentworth and Catlin Wolfard. 


merchandising division of the Hudson factory. 





he 


crease taraant 


ee a een en ae 


Minty 


ee ce Se a nn. ae eee ere 


seein 


AUTOMOTIVE NEWS, FEBRUARY 12, 1940 


BUSINESS IS 








OLDsMOBILE means business, this year, more 
business than ever before! For Oldsmobile 
has given its dealers three great lines of big- 
ger and better cars—and they’re winning 
public acceptance from coast to coast. And 
that’s only natural. The bigger and better 
Olds Sixty has more to offer than any other 
car in its price field. It’s “made to order” for 
the big market. The brilliant Olds Seventy, 
long-popular with people every where, is find- 


ing new worlds to conquer in the vast six- 
cylinder market. While the beautiful Custom 
8 Cruiser has brought custom-type luxury to 
the field of low medium price. No wonder the 
Oldsmobile dealer organization, one of the 
strongest in the industry, sees in the Olds 
franchise an opportunity for bigger and bet- 
ter business in 1940. Why not go BIG with 
Olds—the car that’s going BIG with everyone! 


ic 
factor ge nites Mate Drive is cer 
© busines i fon, 
> ae Sthis s 
SMobile’s Hydra-Mati- Drive 


GO BiG OLDS 157 
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Special to Automotive News 
WASHINGTON. — Automo- 
tive products exported from the 
United States during December, 
1939, were valued at $25,664,629, an 
increase of 24.7 percent compared 


Spexarth, Agee 
Named Managers 
Of Olds Zones 


LANSING.—F. J. Spexarth, zone 
manager for Oldsmobile at Mem- 
phis for the past seven years, has 

been named zone 
Manager in 
charge of Omaha, 
according to D. 
E. Ralston, Olds- 
mobile’s general 
sales manager. 


F. J. Spexarth 


Spexarth succeeds 
H. H. Burger. 

W. T. Agee, 
formerly zone 
manager at 
Washington for 
Oldsmobile and 
more recently on 

special assign- 
ments for the Oldsmobile home of- 
fice, has been named zone man- 
ager at Memphis. 

Spexarth has served in various 
capacities with Oldsmobile since 
1916, and in 1933 became zone 
= for Oldsmobile in Mem- 


phis. 

Agee has been associated with 
General Motors Corp. since 1925 
and joined Oldsmobile in 1933 as 
zone manager in Washington, D. C. 


Consider Trade Act’s 
Effect on Repair Shops 


SEATTLE.—Study of the appli- 
cation of the Unfair Trade Prac- 
tices Act of this state to the auto- 
motive repair industry is being un- 
dertaken by the Automotive Main- 
tenance Assn. of King County. Par- 
ticular reference to the various 
free services, which have been 
offered recently by a number of 
automotive service establishments, 
will be made. 


W. T. Agee 


a0 372A 


NO LETDOWN 


IN NICKEL ALLOYED STEELS 


Aloft for a month—726 hours—in a 
light seaplane over Long Beach, 
Calif., two intrepid pilots, Schlieper 
and Carroll, made aviation history 
last October. Their significant feat 
was accomplished in a tiny Aeronca 
seaplane powered with a 50-horse 
power Continental aircraft engine. 
Their sturdy light plane established 
a record surpassing the perform- 
ance of any type aircraft. Roaring 
over Rosamond Dry Lake, the 
fliers refueled by hooking tins of 
gasoline from a speeding automo- 
bile. They carried emergency stores 
of fuel in pontoons. The extraordi- 
nary stamina of this tiny Conti- 
nental engine may be credited to 
unique engineering design and su- 
perior structural materials. Many 
major parts of this engine rely 
upon the strength and endurance 
of Nickel alloy steels and Nickel 
alloy cast iron. Nickel alloyed ma- 
terials provide their high strength/ 
weight ratios and 
increased fatigue 
resistance. 


INC. New York, N.Y. 
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Automotive Exports in Dec. Exceed Nov. by 24%E 


Car and Truck Shipments 


Show Increase 


with the November figure of $20,- 
578,349, the automotive trade di- 
vision of the U. S. department of 
commerce reported last week. 
Both passenger cars and trucks 
reflected an improved demand in 
December as compared with re- 
cent months, but the outstanding 
advance in export shipments was 
accounted for by miscellaneous 
automotive products valued at 
$11,817,030, the highest figure for 
this category since January, 1938. 


Final figures for the 12 months 
automotive exports are as yet un- 
available. The approximate total is 
somewhat in excess of 266 millions 
of dollars, or slightly under 6 per- 
cent below the 1938 total of $282,- 
813,952. 


Foreign shipments of passenger 
cars in December numbered 11,- 
744 units valued at $7,506,838 
against 10,560 units valued at $6,- 
240,988 in November. The Union of 
South Africa, Argentina, Canada, 
Mexico and Brazil were the lead- 
ing markets during the month. 

Truck and bus exports during 
December amounted to 10,782 units 
valued at $6,340,761 in comparison 
with 8,976 units valued at $4,688,- 
910 in November with Belgium, 
British India, Union of South 
Africa, Brazil and Argentina as the 
chief countries of destination. 


As previously mentioned, the 
miscellaneous automotive group, 
which includes parts, accessories, 
servicing equipment and similar 
products had a valuation of $11,- 
817,030 in December against $9,- 
648,451 in November. 


Decision Near 
In Ala.’s Parts 
Sales Tax Case 


BIRMINGHAM, Ala.—Case of 
the State of Alabama vs Drennen 
Motor Car Co., seeking to collect a 
2 percent sales tax on parts and 
accessories used internally in 
equipping new and used cars, was 
argued last week before Judge E. 
C. Creel in Circuit Court here and 
taken under advisement. A decision 
is expected within two weeks. 

Defense led by Attorney James 
A. Simpson demurred to all claims 
of the state, contending that an 
automobile dealer is not a con- 
sumer, everything he buys being 
for resale, hence the tax collected 
on parts and accessories should be 
the same as that collected on auto- 
mobiles of which they are made a 
part. In Alabama used cars are 
exempted from the sales tax, and 
new cars subjected to one-half of 
one percent. This is all dealers are 
paying, pending a decision in this 
test case which is being watched 
by other states. 


Several technical arguments were 
entered by both sides, but the 
burden of the defense contention 
was that the state is trying to get 
around the plain exemptions 
granted by the legislature on auto- 
mobile sales, at least as far as 
parts and accessories are involved. 
Sales since March, 1937, are in- 
volved. 


MICHIGAN’S NORTHLANDS, with their winter sports, draw thousands of 
enthusiasts weekly. These two couples, spending the day at Grayling, Mich., 
find a Buick station wagon handy for carrying passengers as well as sport 


equipment. 


Pontiac Promotes Davison; 


Four Zone Managers Shifted 


PONTIAC.—Appointment of V. 
A. Davison, formerly Atlantic re- 
gional manager for Pontiac, to the 

post of assistant 

general sales 

manager is an- 

nounced by D. U. 

Bathrick, general 

sales manager of 

Pontiac. 

M. C. Thomp- 

son, former New 

York zone man- 

ager, moves up to 

Davison’s former 

Rs position as man- 

V.A.Davison ager of the At- 
lantic region. 

A. A. Martin, Philadelphia zone 
manager, shifts to the manager- 
ship of the New York zone. Joseph 
L. Johnson, Washington zone man- 
ager, assumes the duties of Phila- 
delphia zone manager, and Hiram 
F. Moody, assistant zone manager 
at Boston, becomes Washington 
zone manager. 


Davison joined the General Mo- 
tors organization in 1925 as man- 
aging director of the corporation’s 
Overseas Division in Java. In 1931 
he left the staff of GM Vice-Presi- 
dent R. H. Grant in Detroit to 
join the Pontiac organization 
where his progress has been steady 
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M. C. Thompson A. A, Martin 
as assistant Detroit zone manager, 
Detroit zone manager, Southern 
regional manager, Atlantic regional 
manager and now assistant general 
sales manager. 


Thompson began his Pontiac 
career as sales promotion repre- 
sentative for Oakland in 1928. Mar- 
tin went to work for the Oakland 
Motor Car Co. in Denver in 1930 
and has been assistant zone man- 
ager at Salt Lake City and zone 


WHETHER IT’S sunshine or snow, Los Angeles is always in the front 
rank of the “boosters.” Lately its junior chamber of commerce held a win- 
ter sports carnival—not in the city, of course, but in neighboring Big Bear 
Lake. The “snow queen,” Sally Weston, chose a Chrysler Crown Imperial 
limousine for her royal coach. She is shown leaning out the front window, 


surrounded by her ladies in waiting. 


manager at Denver, Cleveland and 
Philadelphia. 

Johnson entered the automobile 
business as parts salesman for a 
dealer in 1919. He joined General 
Motors in 1926 as a sales analyst 
for a GM division, and in 1932 he 


J. L. Johnson 


went to Pontiac, specializing in 
analysis at the Central Office. 
Moody joined General Motors Ac- 
ceptance Corp. in 1928. He became 
district manager of Pontiac’s Bos- 
ton zone in 1934 and assistant Bos- 
ton zone manager in 1937. 


Ohio Sales Reach 
167,643 in 1939 


COLUMBUS, O.—Ohio Automo- 
bile Dealers Assn. reports that 1939 
new car registrations in Ohio to- 
taled 167,643 which compares with 
105,439 in 1938. 

Chevrolet ranked first with 34,- 
341; Ford was second with 27,003; 
Plymouth third with 24,816; Buick 
fourth with 13,594; Dodge fifth with 
11,860, and Pontiac sixth with 10,- 
914. Other registrations were: 

Oldsmobile, 8,984; Studebaker, 5,- 
919; Hudson, 4,676; Chrysler, 4,372; 
De Soto, 4,357; Nash, 3,925; Mer- 
cury, 3,793; Packard, 3,671; Willys, 
1,615; LaSalle, 1,407; Lincoln, 990; 
Cadillac, 803; Graham, 390; Hup- 
mobile, 35. 

Cuyahoga county ranked first 
with the number of new registra- 
tions, having 23,958. Hamilton 
county was second with 16,924 and 
Franklin county third with 11,695. 


H. F. Moody 


Seattle Reports 
Jan. Sales Up 


i 


ETR 
co 


35% Over 193¢"" 


SEAT TLE.—New car sales ig’ 
King county (Seattle), from Ja 
1 to Jan. 28, show a gain of 35 pert" 
cent over the comparable period of 
1939. Increases are quite general 
up and down the line, especiall 


rnat 


for the dealers who are aggregphe 


sively going after business. 

Some dealers are using fro 
page two-column block advertise 
ments in the Seattle Times an 
Post Intelligencer, including A 
derson-Buick Co., L. Savidg@e 
(Dodge), and Wm. O. McKay Cy 
(Mercury). 

The Jan. 1-27 figures this yea 
total 1,017 compared to 752 a yeam 
ago. This year the leaders are aj 
follows: Chevrolet, 196; Plymoutt 
168; Ford, 133; Dodge, 99 an 
Buick, 91. Leaders for the corre 
sponding period in 1939 were 
Chevrolet, 162; Plymouth, 125 


Ford, 103; Buick, 76 and Dodge, 64, 


Used car sales continue slow ig, 
the current off-season. The rece 
used car drive here had some 
sults, but was not up to hopes. 

Service and repair work ha 
been light this month, but basicallf, 
there is reason for optimism in a 
branches of the industry. 


New Type Gear 
For Steering Is 


Revealed by G 


SAGINAW, Mich.—Invention 
a new type of steering gear wa 
revealed here last week with t 
announcement that work would b 
started this week on an additio 
to the plant of the Saginaw Steer 
ing Gear division of General Mo 
tors Corp. to accommodate co 
struction of the new units. t 

Announcement was made b# 


Alva W. Phelps, general managep®é 


of the plant, who, with Walter A 
Kull, plant sales manager an 
former chief engineer, perfecte 
the new unit after four years oa 
research and experiment. Phelp 
said he believed the unit to be th 
first important departure in stee 
ing-gear design in nearly 10 yea 
— declined to give further de 
tails. 


ers will be added to the ple 

force when production starts o 
the new gears later in the year 
Phelps said. . 


Liability Rates Are Cut 


On N. H. Cars, Truck 
CONCORD, N. H.— (UTPS). 
Changes in automobile liability in 
surance rates, which will bring am, 
annual net saving of $21,000, hav 

been announced by Arthur 
Rouillard, state insurance com 
missioner. The new rates are effec 
tive immediately. 

Under the changes, all comme 
cial vehicle and passenger cae 
owners in the city of Concord hav 
been given lower rates, whil 
slight increases were announce 
on two of three private car classi 
fications elsewhere in New Hamp 
shire. 


TNT SMe CCC emt ae eee eae Te 


FEDERAL FAUCHS 


In 30 years Federals have bal 
tion for “All-Truck” engineering 
The line is complete— 34- 
Federal Dealer can be “~ 
the right truck for every jo 


t a world-wide reputa- 
and construction. 
to 8-ton capacities. The 
n” on every deal—with 


b at competitive prices. 


SOME DESIRABLE TERRITORIES ARE NOW OPEN 
Write for Franchise Details 


FEDERAL MOTOR TRUCK CO., DETROIT, MICH. 
One of the Oldest and Most Soundly Financed 
Companies in the Truck Industry 
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ipETROIT.—One of the most un- 
Pp yal conventions held around the 
9 pmotive circuit got under way 
3 pday when the fourth annual 
sien grnational Distributor Confer- 
S i@, sponsored by manufacturer 


8 Jarmgnbers of the Automotive Elec- 

» pers. Assn., opened at the Detroit 

eae jand Hotel here. 

eciall fhe convention, which brings to- 

ggregmiher the manufacturers and 
distributors, is more than 


a closed meeting; it is a 
duled meeting from the open- 
gun until 6 p.m. Friday night 
g Angen the conference is supposed to 
avidgeeak UP. 

ay fvery distributor coming to the 
ference is invited by at least 
of the manufacturer members. 
yen invited he is sent a form 
ich asks him which manufac- 
rs he wishes to interview dur- 
the week, when will he arrive 
the convention city and how 


fro 
rertise 
Ss an 
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are @ 
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corre 


weremg he will stay. 

125%, schedule of definite appoint- 
ige, 6€nts is then made out for him 
low ifj he is routed from headquarters 
ina m to headquarters room or 



























Seakfast or luncheon meetings, as 


pes. §& interest indicates. By this sys- 
k haf, both the time of the dis- 
sicallMutor and the manufacturer 


| IN 8mber is conserved to the ut- 
t,, and the entire convention 
komes a business meeting. Ap- 
intments start at 7:30 in the 
ming and continue, with little 
m time, straight through until 
p.m. each day. 


Personal interviews in the rooms 
run with machine-like pre- 
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Stee 
Title Inspection 
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P CO 


ie PDHARRISBURG, Pa.— (UTPS) — 
anage ated members of the Penn- 
Iter / ia motor police will begin, 
r angetive immediately, a state-wide 


rfecteg@pection of garages, used car lots, 
ars omk yards, etc., for the purpose of 
Phelppuiring compliance with the pro- 


be th@ons of the certificate of title 


steer, C. S. Klugh, manager of the 
_yeargmsylvania Automotive Assn., 
pr demi last week. 


In this connection,” Mr. Klugh 


works, “we would suggest that you 
Pie mediately check your titles 


nst your used cars in stock. In 


yeat case of repossessed cars, where 
is held by a finance company, 
i should be prepared to produce 
it fence to that effect; evidence 
uck d also be available in the form 
PS). information on your check book 
ity ing’; OF otherwise, in cases where 
ing a have applied for a used car 
| hav in your name.” 
ur Jl. C. M. Wilhelm, deputy com- 
comesioner of police, stated that 





























te a number of automobile deal- 
are not complying with the pro- 
ions of the certificate of title 
Ww, and Klugh issued the friendly 
i havé"ning for them to get their house 
whil@ °rder prior to a visit from a 
yunce@mber of the Pennsylvania motor 
classi@ce. 


“™?WNeil Starts 25th Term 
As President of General 


RON.—For a quarter of a 
ury, William O’Neil, who was 
lected last week as president 
general manager of the Gen- 
Tire and Rubber Co., has been 
he head of the company which 
and several associates formed 
Akron in 1915. 

resent directors of the com- 
my Were re-elected and a vacancy 
the board was filled by the 
tion of T. Spencer Shore, 
fasurer of the company. The 
d is now composed of O'Neil, 
- E. Fouse, Charles J. Jahant, 
larles Herberich, and G. F. Burk- 
dt, of Akron; J. R. Kraus, of 
eland; T. F. O'Neil, of Miami, 
» and Shore. 


effe 
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Kenney Heads Branch 
NDIANAPOLIS.—C. I. Kenney has 
mM named manager of the local 
Nch of the Ford Motor Co., suc- 
ting Ray L. Allen, who recently 
transferred to Detroit. H. C 
8, Zeneral sales manager, was in 
City last week to introduce Ken- 
*Y to dealers of the branch at a 
“cheon in the Hotel Lincoln. 


A 





EA Conclave Gets 
Under Way in Detroit 


cision. If the distributor is late 
getting to the room of the manu- 
facturer he wishes to see, he only 
has the allotted time in which to 
complete his interview and is 
ushered out when his appointment 
time is up. One distributor is not 
allowed to infringe on the follow- 
ing man’s scheduled time. This 
method of operation keeps the 
visiting distributors’ entire atten- 
tion upon the business at hand 
with the manufacturer members 
of the association. 


AEA include American’ Bosch, 
Electric Auto-Lite, Briggs & Strat- 
ton, Carter Carburetor, Delco- 
Remy, Eclipse Machine, Edison- 
Splitdorf, Fairbanks-Morse, Guide 
Lamp, King Seeley, Leece-Neville, 
Norma-Hoffman, Packard Electric, 
Sterling Cable, Stromberg Carbu- 
retor, Trico Products and Wico 
Electric. 


Mo. Registrations Up 


ST. LOUIS.—Missourians increased 
their use of automobiles during 1939, 
applying for 877,094 passenger car and 
truck licenses, an increase of 39,976 
over the previous year. A total of $10.- 
223,625 was collected last year through 
the motor vehicle registration depart- 


ment, includin fees for _ drivers’ 
licenses. The 1 total was $9,436,833 
Licenses issued included passenger 
cars, 734,894; trucks, 142,200; trailers, 


34,317, and chauffeur and operator, 84,- 


Manufacturer members of the! 234 
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1939 Farm Income Totals 
1 $8,518,000,000 to Top 1938 


Special to Automotive News 
WASHINGTON. — Farmers’ total 
cash income from marketings, com- 
modities placed under loan, and 
government payments in 1939 
amounted to $8,518,000,000, it was 
estimated last week by the U. S. 
bureau of agricultural economics. 
In 1938 total cash income from the 
same sources amounted to $8,081,- 
000,000 and in 1937 to $9,111,000,000. 
In 1932, when farm income 
reached the lowest point in recent 
years, it was stated, the total cash 
income of farmers amounted to 


only $4,682,000,000. The estimates of 


income for 1938 and 1939, it is 
pointed out, take into account re- 
visions in production, as shown in 
the December crop report, and in 
prices received by farmers. 

Cash income from farm marketings 
and from commodities placed under 
loan in 1939 amounted to $7,711,- 
000,000 compared with $7,599,000,000 
in 1938. The increase of 1.5 percent 
in income from farm marketings 
resulted from increased income 
from crops, as income from live- 
stock and livestock products in 
1939 was unchanged from a year 
earlier. 





IT’S SWELL ON THE 


See*Side! 


AND ON THE SALES SIDE, TOO 


WITH L-O-F 


HI-TEST SAFETY PLATE GLASS 


: 
Lies e 


THIS L*O-F 
OF QUALITY IDENTIFIES THE 
NEW GLASS 








a SAFETY 
oT Se 


“PLATE MARK 


- @ Somethin 


new to talk about! A new feature that 


appeals—and sells! That’s what every car salesman 


is looking for. 


windshields. 


And that’s what every salesman gets if the cars 
he offers are equip ed with L:O-F 
PLATE Glass in the side windows as well as the 


i-Test Safety 


’ 


For these cars provide BETTER vision—for 
both drivers and passengers. Motorists see things 
as they are...with greater comfort...with less eye- 
strain, eye fatigue and headaches. PLATE glass in 


car windows helps to keep eye glasses off the eyes. 


L-O-F Safety PLATE Glass affords better vision 
—but that’s not all. The new Hi-Test plastic—the 


tougher, more flexible “meat” in the laminated 


safety glass “sandwich”— gives the 


lass unusual 


ability to absorb impacts—whether the impact be 
from without or from within. ; 


Yes, you can point with pride and persuasion to 


the L‘O-F PLAT 


shields an 


mark of quality in 
Use this ~—nee glass, too, in replacing 
windows for your customers. It assures 


aed selling. 
roken wind- 


greater motoring comfort— greater motoring safety. 
There is a L‘O-F Distributor or Dealer nearby 
to serve you promptly and efficiently. 


Libbey: Owens: Ford Glass Company, Toledo, Ohio. 


LIBBEY: OWENS -FORD 
HI-TEST SAFETY PLATE GLASS 








Necessary in the windshield... Vital in the side windows 
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Automotive Exports in Dec. Exceed Nov. by 24% 
Car and Truck Shipments 


Continue to Show Increase 


Special to Automotive News 
WASHINGTON. — Automo- 
tive products exported from the 
United States during December, 
1939, were valued at $25,664,629, an 
increase of 24.7 percent compared 


Spexarth, Agee 
Named Managers 


Of Olds Zones 


LANSING.—F. J. Spexarth, zone 
manager for Oldsmobile at Mem- 
phis for the past seven years, has 
been named zone 
Manager in 
charge of Omaha, 
according to D. 
E. Ralston, Olds- 
mobile’s general 
sales manager. 














































Seattle Reports 
Jan. Sales Up 
39% Over 193¢ 


SEATTLE.W—New car sales i 
King county (Seattle), from Ja 
1 to Jan. 28, show a gain of 35 pers” 
cent over the comparable period ¢ Ass 
1939. Increases are quite general” 
up and down the line, especial] 
for the dealers who are aggregmule 
sively going after business. : 

Some dealers are using fro 
page two-column block advertise 
ments in the Seattle Times an 
Post Intelligencer, including A 
derson-Buick Co., L. Savidgee 
(Dodge), and Wm. O. McKay Cq 
(Mercury). 

The Jan. 1-27 figures this yealy of t 
total 1,017 compared to 752 a yeamyen it 
ago. This year the leaders are ab 
follows: Chevrolet, 196; Plymouth 
168; Ford, 133; Dodge, 99 an 
Buick, 91. Leaders for the corre 
sponding period in 1939 were 
Chevrolet, 162; Plymouth, 125 
Ford, 103; Buick, 76 and Dodge, 6 

Used car sales continue slow j 
the current off-season. The rece 
used car drive here had some 


with the November figure of $20,- 
578,349, the automotive trade di- 
vision of the U. S. department of 
commerce reported last week. 
Both passenger cars and trucks 
reflected an improved demand in 
December as compared with re- 
cent months, but the outstanding 
advance in export shipments was 
accounted for by miscellaneous 
automotive products valued at 
$11,817,030, the highest figure for 
this category since January, 1938. 


Final figures for the 12 months 
automotive exports are as yet un- 
available. The approximate total is 
somewhat in excess of 266 millions 
of dollars, or slightly under 6 per- 
cent below the 1938 total of $282,- 
813,952. 


Foreign shipments of passenger 
cars in December numbered 11,- 
744 units valued at $7,506,838 
against 10,560 units valued at $6,- 
240,988 in November. The Union of 
South Africa, Argentina, Canada, 


di 





























MICHIGAN’S NORTHLANDS, with their winter sports, draw thousands of 
enthusiasts weekly. These two couples, spending the day at Grayling, Mich., 
a a — station wagon handy for carrying passengers as well as sport 
equipment. 


Pontiac Promotes Davison; 


Four Zone Managers Shifted 


PONTIAC.—Appointment of V.| manager at Denver, Cleveland and 
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sg Mexico and Brazil were the lead- A Davison former] A 4 
‘3 i , y Atlantic re- | Philadelphia. sults, but was n 
BS . ing markets during the month. gional manager for Pontiac, to the| Johnson entered the automobile| Service maa ‘ea “ar wl — ’ 
. J. Spexart Truck and bus exports during post of assistant | business as parts salesman for a| been light this month, but basics : 
Spexarth succeeds December amounted to 10,782 units general sales/dealer in 1919. He joined General | there is reason for optimism in 2 
H. H. Burger. valued at $6,340,761 in comparison manager is_an-|Motors in 1926 as a sales analyst | branches of the industry. 
with 8,976 units valued at $4,688,- for a GM division, and in 1932 he —_—_— 


nounced by D. U. 
Bathrick, general 
sales manager of 
Pontiac. 

M. C. Thomp- 
son, former New 
York zone man- 
ager, moves up to 
Davison’s former 
position as man- 
ager of the At- 


W. T. Agee, 
formerly zone 
manager at 
Washington for 
Oldsmobile and 
more recently on 

special assign- 
ments for the Oldsmobile home of- 
fice, has been named zone man- 
ager at Memphis. 


910 in November with Belgium, 
British India, Union of South 
Africa, Brazil and Argentina as the 
chief countries of destination. 


As previously mentioned, the 
miscellaneous automotive group, 
which includes parts, accessories, 
servicing equipment and _ similar 
products had a valuation of $11,- 
817,030 in December against $9,- 


New Type Gear 
For Steering Is 


Revealed by G 


SAGINAW, Mich.—Invention 
a new type of steering gear we 
revealed here last week with t 





W. T. Agee 





V. A. Davison 


Spexarth has served in various 
capacities with Oldsmobile since 
1916, and in 1933 became zone 
manager for Oldsmobile in Mem- 


phis. 

Agee has been associated with 
General Motors Corp. since 1925 
and joined Oldsmobile in 1933 as 
zone manager in Washington, D. C. 


Consider Trade Act’s 
Effect on Repair Shops 


SEATTLE.—Study of the appli- 
cation of the Unfair Trade Prac- 
tices Act of this state to the auto- 
motive repair industry is being un- 
dertaken by the Automotive Main- 
tenance Assn. of King County. Par- 
ticular reference to the various 
free services, which have been 
offered recently by a number of 
automotive service establishments, 
will be made. 
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NO LETDOWN 


IN NICKEL ALLOYED STEELS 


Aloft for a month—726 hours—in a 
light seaplane over Long Beach, 
Calif., two intrepid pilots, Schlieper 
and Carroll, made aviation history 
last October. Their significant feat 
was accomplished in a tiny Aeronca 
seaplane powered with a 50-horse 


648,451 in November. 





Decision Near 
In Ala.’s Parts 
Sales Tax Case 


BIRMINGHAM, Ala.—Case of 


the State of Alabama vs Drennen 
Motor Car Co., seeking to collect a 
2 percent sales tax on parts and 
accessories used internally in 
equipping new and used cars, was 
argued last week before Judge E. 
C. Creel in Circuit Court here and 
taken under advisement. A decision 
is expected within two weeks. 


Defense led by Attorney James 
A. Simpson demurred to all claims 
of the state, contending that an 
automobile dealer is not a con- 
sumer, everything he buys being 
for resale, hence the tax collected 
on parts and accessories should be 
the same as that collected on auto- 
mobiles of which they are made a 
part. In Alabama used cars are 
exempted from the sales tax, and 
new cars subjected to one-half of 


one percent. This is all dealers are 
paying, pending a decision in this 
test case which is being watched 
by other states. 

Several technical arguments were 
entered by both sides, but the 
burden of the defense contention 
was that the state is trying to get 
around the plain exemptions 
granted by the legislature on auto- 
mobile sales, at least as far as 
parts and accessories are involved. 
Sales since March, 1937, are in- 




















lantic region. 

A. A. Martin, Philadelphia zone 
manager, shifts to the manager- 
ship of the New York zone. Joseph 
L. Johnson, Washington zone man- 
ager, assumes the duties of Phila- 
delphia zone manager, and Hiram 
F. Moody, assistant zone manager 
at Boston, becomes Washington 
zone manager. 


Davison joined the General Mo- 
tors organization in 1925 as man- 
aging director of the corporation’s 
Overseas Division in Java. In 1931 
he left the staff of GM Vice-Presi- 
dent R. H. Grant in Detroit to 
join the Pontiac organization 
where his progress has been steady 





A. A. Martin 


M. C. Thompson 


as assistant Detroit zone manager, 
Detroit zone manager, Southern 
regional manager, Atlantic regional 
manager and now assistant general 
sales manager. 


Thompson began his Pontiac 
career as sales promotion repre- 
sentative for Oakland in 1928. Mar- 
tin went to work for the Oakland 
Motor Car Co. in Denver in 1930 
and has been assistant zone man- 





went to Pontiac, 
analysis at the Central 
Moody joined General Motors Ac- 
ceptance Corp. in 1928. He became 
district manager of Pontiac’s Bos- 
ton zone in 1934 and assistant Bos- 
ton zone manager in 1937. 


Ohio Sales Reach 


COLUMBUS, O.—Ohio Automo- 
bile Dealers Assn. reports that 1939 
new car registrations in Ohio to- 
taled 167,643 which compares with 
105,439 in 1938. 

Chevrolet ranked first with 34,- 
341; Ford was second with 27,003; 
Plymouth third with 24,816; Buick 


De Soto, 4,357; Nash, 3,925; Mer- 
cury, 3,793; Packard, 3,671; Willys, 


with the number of new registra- 
tions, 
county was second with 16,924 and 
Franklin county third with 11,695. 


announcement that work would b 
started this week on an additio 
to the plant of the Saginaw Steer 
ing Gear division of General Ma 
tors Corp. to accommodate co 
struction of the new units. : 
Announcement was made bgAtiv. 
Alva W. Phelps, general manageplé 
of the plant, who, with Walter / 
Kull, plant sales manager anf 
former chief engineer, perfecte 
the new unit after four years o 
research and experiment. Phelp 
said he believed the unit to be th 
first important departure in stee 
ing-gear design in nearly 10 year# 
but declined to give further dem 
tails. 
Several hundred additional work 
ers will be added to the plan 
force when production starts o 
the new gears later in the year 
Phelps said. 


Liability Rates Are Cut 


On N. H. Cars, Truck 
CONCORD, N. H.—(UTPS). 





































H. F. Moody 


J. L. Johnson 


specializing in 
Office. 


167,643 in 1939 


i shou 
idence 
uld al 
inforr 





Lo it a aoe edge titeen 10, | Changes in automobile liability ingy® °F 
a ae . : ° P tes, which will bring am, . 
914. Other registrations were: ae ae saving of $21,000, have’ i” 3 
Oldsmobile, 8,984; Studebaker, 5,-|been announced’ by Arthur Jol. C. 
919; Hudson, 4,676; Chrysler, 4,372; | Rouillard, state insurance com@sione 
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missioner. The new rates are effec 
tive immediately. 







1,615; LaSalle, 1,407; Lincoln, 990; Under the changes, all commer#“ons | 
Cadillac, 803; Graham, 390; Hup-/ cial vehicle and passenger cag” and 
mobile, 35. owners in the city of Concord hav@"2ing 
Cuyahoga county ranked first| been given lower rates, whil — 
ai Tr 


slight increases were announce 
on two of three private car classi 
fications elsewhere in New Hamp 
shire. 
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power Continental aircraft engine. 





Their sturdy light plane established | Volved. ager at Salt Lake City and zone lecte 
a record surpassing the perform- i gen 
ance of any type aircraft. Roaring Ste ee Tire 
over Rosamond Dry Lake, the by 
an 


fliers refueled by hooking tins of 
gasoline from a speeding automo- 
bile. They carried emergency stores 
of fuel in pontoons. The extraordi- 
nary stamina of this tiny Conti- 
nental engine may be credited to 
unique engineering design and su- 
perior structural materials. Many 
major parts of this engine rely 
upon the strength and endurance 
of Nickel alloy steels and Nickel 
alloy cast iron. Nickel alloyed ma- 
terials provide their high strength/ 
weight ratios and 
increased fatigue 
resistance. 
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Write for Franchise Details 
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limousine for her royal coach. She is shown leaning out the front window, 
surrounded by her ladies in waiting. 
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pDETROIT.—One of the most un- 
p yal conventions held around the 
| motive circuit got under way 
93 pday when the fourth annual 
ales iff mnational Distributor Confer- 

S lf, sponsored by manufacturer 


5 Jang bers of the Automotive Elec- 
» Pere. Assn., opened at the Detroit 
cam jand Hotel here. 


The convention, which brings to- 
wher othe manufacturers and 
r distributors, is more than 
a closed meeting; it is a 
duled meeting from the open- 
gun until 6 p.m. Friday night 
g Anpen the conference is supposed to 
avidggeX UP- 

ay Caivery distributor coming to the 
ference is invited by at least 
of the manufacturer members. 
men invited he is sent a form 
ich asks him which manufac- 
rs he wishes to interview dur- 
the week, when will he arrive 
the convention city and how 
g he will stay. 

4 schedule of definite appoint- 
mts is then made out for him 
jhe is routed from headquarters 
m to headquarters room or 
Seakfast or luncheon meetings, as 
interest indicates. By this sys- 
both the time of the dis- 
butor and the manufacturer 
mber is conserved to the ut- 
t,, and the entire convention 
komes a business meeting. Ap- 
intments start at 7:30 in the 
ning and continue, with little 
mn time, straight through until 
pm. each day. 


Personal interviews in the rooms 
run with machine-like pre- 
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Col. C. M. Wilhelm, deputy com- 
sioner of police, stated that 
ite a number of automobile deal- 
are not complying with the pro- 
ions of the certificate of title 
, and Klugh issued the friendly 
ing for them to get their house 
order prior to a visit from a 
mber of the Pennsylvania motor 
ce. 


eil Starts 25th Term 
As President of General 


RON.—For a quarter of a 
ury, William O’Neil, who was 
lected last week as president 
f general manager of the Gen- 
Tire and Rubber Co., has been 
the head of the company which 
and several associates formed 
Akron in 1915. 

frresent directors of the com- 
MY Were re-elected and a vacancy 
the board was filled by the 
etion of T. Spencer Shore, 
rasurer of the company. The 
d is now composed of O'Neil, 
» E. Fouse, Charles J. Jahant, 
arles Herberich, and G. F. Burk- 
dt, of Akron; J. R. Kraus, of 
eland; T. F. O'Neil, of Miami, 
» and Shore. 
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Kenney Heads Branch 

NDIANAPOLIS.—C. I. Kenney has 
mM named manager of the local 
Nch of the Ford Motor Co., suc- 
ding Ray L. Allen, who recently 
transferred to Detroit. H. C. 
8, eneral sales manager, was in 
City last week to introduce Ken- 
Y to dealers of the branch at a 
Cheon in the Hotel Lincoln. 





- Under Way in Detroit 


cision. If the distributor 


etting to the room of the manu- 
inolunes he wishes to see, he only 


has the allotted time in w 
complete his interview 


allowed to infringe on the 


ing man’s scheduled time. 


method of operation keeps the 
visiting distributors’ entire atten- 
tion upon the business at hand 
with the manufacturer members 
of the association. 


Manufacturer members 


and 


ushered out when his appointment 
time is up. One distributor is not 


AEA include American’ Bosch, 
Electric Auto-Lite, Briggs & Strat- 
ton, Carter Carburetor, Delco- 
Remy, Eclipse Machine, Edison- 
Splitdorf, Fairbanks-Morse, Guide 
Lamp, King Seeley, Leece-Neville, 
Norma-Hoffman, Packard Electric, 
Sterling Cable, Stromberg Carbu- 
retor, Trico Products and Wico 
Electric. 


is late 


hich to e ° 
is Mo. Registrations Up 

ST. LOUIS.—Missourians increased 
their use of automobiles during 1939, 
applying for 877,094 passenger car and 
truck licenses, an increase of 39,976 
over the previous year. A total of $10,- 
223,625 was collected last year through 
the motor vehicle registration depart- 
ment,  includin fees for _ drivers’ 
licenses. The 1938 total was $9,436,833. 
Licenses issued included passenger 
cars, 734,894; trucks, 142,200; trailers, 
34,317, and chauffeur and operator, 84,- 
of the! 234. 


follow- 
This 


9 





1 $8,518,000,000 to Top 1938 


Special to Automotive News 
WASHINGTON. — Farmers’ total 
cash income from marketings, com- 
modities placed under loan, and 
government payments in 1939 
amounted to $8,518,000,000, it was 
estimated last week by the U. S&S. 
bureau of agricultural economics. 
In 1938 total cash income from the 
same sources amounted to $8,081,- 
000,000 and in 1937 to $9,111,000,000. 
In 1932, when farm _ income 
reached the lowest point in recent 
years, it was stated, the total cash 
income of farmers amounted to 
only $4,682,000,000. The estimates of 


income for 1938 and 1939, it is 
pointed out, take into account re- 
visions in production, as shown in 
the December crop report, and in 
prices received by farmers. 

Cash income from farm marketings 
and from commodities placed under 
loan in 1939 amounted to $7,711,- 
000,000 compared with $7,599,000,000 
in 1938. The increase of 1.5 percent 
in income from farm marketings 
resulted from increased income 
from crops, as income from live- 
stock and livestock products in 
1939 was unchanged from a year 
earlier. 
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SeaSide! 


AND ON THE SALES SIDE, TOO 


HI-TEST SAFETY PLATE GLASS 
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“PLATE’ MARK 
QUALITY IDENTIFIES THE 
NEW GLASS 


- @ Somethin 


new to talk about! A new feature that 


appeals—and sells! That’s what every car salesman 


is looking for. 


windshields. 


And that’s what every salesman gets if the cars 
he offers are equipped with L-O-F 
PLATE Glass in the side windows as well as the 


i-Test Safety 


For these cars provide BETTER vision—for 
both drivers and passengers. Motorists see things 
as they are...with greater comfort...with less eye- 
strain, eye fatigue and headaches. PLATE glass in 


car windows helps to keep eye glasses off the eyes. 


L-O-F Safety PLATE Glass affords better vision 
—but that’s not all. The new Hi-Test plastic—the 


tougher, more flexible “meat” in the laminated 


safety glass “sandwich”— gives the 


lass unusual 


ability to absorb impacts—whether the impact be 


from without or from within. 


Yes, you can point with pride and persuasion to 


the L‘O-F PLAT 


shields an 


( mark of quality in 
Use this re glass, too, in replacing 
windows for your customers. It assures 


Me 4 selling. 
roken wind- 


greater motoring comfort— greater motoring safety. 
There is a L‘O-F Distributor or Dealer nearby 
to serve you promptly and efficiently. 


Libbey:Owens: Ford Glass Company, Toledo, Ohio. 


LIBBEY: OWENS -FORD 
HI-TEST SAFETY PLATE GLASS 








Necessary in the windshield... Vital in the side windows 












N. Y. Dealer Assn. 
To Issue Monthly 
Used Car Report 


NEW YORK.—Board of directors 
of the Automobile Merchants Assn. 
of New York have approved pub- 
lication by the association of a 
monthly used car sales report for 
the use of its members. The report 
will show the local current market 
value of used cars by listing aver- 
age prices, inventory and rate of 
turnover of the various makes and 
models of used passenger cars in 
the metropolitan area, as com- 
piled from actual sales reported by 
dealers in this territory. 

C. M. Bishop, chairman of the 
used car committee of the associa- 
tion, stated that “this will be the 
first time in the history of auto- 
mobile retailing that a report of 
this type has been issued.” 

E. P. Mauder, president of the 
association, said, “There has long 
been a much needed want for in- 
forn ition of this sort and it is felt 


f 
' 
‘ 
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Lower-Priced M 





CARRYING MODERN sound and printing equipment, this 1940 Buick 
Series 90 Limited sedan is the official “tourneycar” at the championship 
golf tournaments of the winter circuit, extending from Florida to Califor- 
nia and back again. It is used to make official announcements and to pro- 
duce the official starting times and scores of players participating in the 
tournaments. Edward Darrell, of Golf Magazine, center, and Fred Cor- 
coran, P.G. A. tournament manager, right, constitute the crew of the tour- 
meycar in which they will cover all events of the winter golf circuit, in- 
volving a 20,000-mile tour. At the left is Frank Sibley, official at the San 
Francisco Match Play Championship event. 





in local trade circles that the re-|dealers in merchandising 
port will prove of great value to | used car stocks.” 


their 


HERE’S THE 
“Line of Least Resistance” 


IN THE QUALITY FIELD 


In the quality field, the easiest cars in the 
world to sell are Cadillacs, Cadillac-Fleet- 
woods, and LaSalles. 


Cadillac-LaSalle dealers conclusively 
proved this during the 1939 model year. 
Over that twelve month period they sold 
nearly as many cars priced above $1,300 as 


all other fine 


they have recently added more proof with 
the largest number of November deliveries in 
the history of the Cadillac Motor Car Division. 


If you are now handling a lower-priced 
line and want to expand your market, here 


car dealers combined. And 


considered confidential. 


Complete Your Line with 
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GM 4th Quarter Sets Record; 5,94 
Chrysler Profit Doubles in 39 So 


Special to Automotive News 

NEW YORK.—Some of the 
lower-priced automobile stocks con- 
tinued at times last week to ap- 
pear among the shares most ac- 
tively traded in on the New York 
Stock Exchange. Prices in these 
issues generally were firm. 


Studies of investment trust ac- 
tivities in 1939 reveal no decided 
trend in the buying or selling of 
automotive securities, although for 
the year there was a net addition 
of motor issues to the holdings of 
leading investment firms. 


Final quarter of the year found 
considerable variation in policies 
with, for instance, six companies 
adding Chrysler and six companies 
selling, and four companies buying 
General Motors and four selling. 
Forty-one important investment 
trusts held General Motors stock 
at the end of the year, with 34 


is food for thought. For you can add Cadillac- 
LaSalle to your present line for an invest- 


ment so small that the gross profit on one 
LaSalle will more than repay it! 


Several fine opportunities are now avail- 
able in the smaller cities —communities of 
much the size and character as those which 
are now accounting for a big proportion ot 
Cadillac-LaSalle’s record sales. If you are 
interested in their location, write directly 
to the sales manager’s office at the Cadillac 


factory in Detroit. Your inquiry will be 


DILLAG-LASALL 





STOCK PRICE AVERAGES — 5 
Previous Latest Ye {CHICAG 
is aa pepe Change Aga, deale 
10 car truck 0." .... 38.27 3x21 —ooe sMmanty, me 
10 parts-access. ..... 25.22 24.67 —0.55 o5qqged Im & 
4tire-rubbers ...... 22.35 22.54 +0.19 26.amicago A 
ring t 
holding Chrysler. Borg - Warnes > th 
was the next most popular aute Le t 
motive stock, occurring in 19 port aT cen 
folios. : omobile 
Dividend declarations by auto d ti 
motive companies in January fe wee nit: 
below those of the like month o "5 Cc 
last year. In February thus fa .-[llinoi 
the most important action was that” de 
of General Motors, which declare@™® 
75 cents a share on its commom™: 
the same as in the first quarter ofA Dulle 
1939. ies tha 
General Motors Wednesday - 
ported indicated net profits of $73.2 Mister 
681,000 for the final three mont indivi: 
of 1939, equal after preferred div = t 
dends to $1.66 a common share an@ d a 
the largest earnings for any Des” a 
cember quarter in history. Wi fe 


the exception of the June quarte® ,, 
three years earlier, they were thé” 
biggest for any three months pessy mak 
riod since the June quarter of 1923 
In the December quarter of 1938, 
GM’s net profits were $63,802,300 
or $1.44 a common share. For th 
full year 1939 preliminary ne 
earnings of $183,300,000, subject 
final audit, were indicated, equa 
to $4.04 a common share, the larg 
est since 1937. In 1938 the compan DETRO 











earned $102,190,007 or $2.17 a com#itional 
mon share. 3 in § 

Late Thursday Chrysler Corpions, to 
declared a dividend of $1.25 h’s ex 
share on capital stock. At thigannoun 
time last year a dividend of $1 d@rts and 
share was paid while 1939 pays#The ne 
ments totaled $5 a share. s rep 

Chrysler reported 1939 net profiferience, 
of $36,879,829 or $8.47 a share com@uning 
pared with $18,798,294, or $4.32 k, wit 
share in 1938. Earnings in the finagé given 
quarter of 1939 were indicated t@uts Sto 
be $5,476,711, equal to $1.25 The sy 
share, compared with $12,126,41@falers’ | 
or $2.79 a share in the comparabl@ough « 
1938 quarter. il, was 

Sharp falling off in final quarge 1940 | 
ter earnings was attributable prog! 
the strike at the company’s plan 60 di 
in October and November. syste! 

Car and truck companies mad@and has 
no declarations in January agains nsion 
$1,085,000 a year ago, while partgmizatio: 
and accessory companies las einer ¢ 
month declared dividends calling Under 
for the payment of $2,690,000, ag mon 
against $2,002,000 in 1939. Thus th@matical 
total for January of this year watheled t 
$2,690,000 against $3,087,000 a yeatpply is 
ago. alysis 





Motor Industry’s 
Net Profits Soar 


In 9 Mos. of °39 prats— 
WASHINGTON.—The automobil@toved t 


industry was one of the line 
which showed substantial increase 
in net profits during the first nin 
months of 1939, the U. S. burea 
of labor statistics finds, and th 
automobile parts and accessory in 


curred during the preceding yea 
For the first nine months of las 
year, 11 automobile makers showe 
net profits of $106,800,000, whic 
compares with $26,000,000 in 1938 ee 
$159,500,000 in 1937; and $185,600, 4p, nific 
000 in that period of 1936. fe and 
Thirty-seven automobile parts” 
and accessory companies had net 
profits of $30,400,000 in the firstNew / 
nine months of 1939 against a los$ 
of $6,000,000 in the same period 0 
1938 and profits of $57,400,000 im CHIC 
1937 and $49,300,000 in 1936. stop sis 
Total net profits of 399 industria sant C 
and mercantile companies and 294 Stewart 
railroad, telephone and other pub* Recen 
lic utilities aggregated $1,053,400, Warner 
000 for the nine-month period, °F lubricat 
about double the net profits of ings, A 
these companies for the first nin@line of 
months of 1938. These profits wer industri 
smaller, however, than for th@structe: 
corresponding periods of 1937 OF operato 
1936, the analysis reveals. ficient); 
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ve 5 Percent of Cars Bought in Chicago in ’39 Imported 


1; 940 New and Old Vehicles 
39 Sold by ‘Outside’ Dealers 


By Mel Adams 


Buick Meetings 
Emphasize Feb. 
Sales Activities 


FLINT.—Meetings held last week 


or 


eebedee ie 
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ES | analysis of each sale made is as 














ES — Staff Correspondent follows: ; 
aaa —Hew maclouty out. simi ‘Dees and attenied. by | representatives 
we Ara dealers cut into the Cook Dealers Outside d tral 
10 31.0@onty market during 1939 is dis- Outside Cook from the midwest, east and centra 
16 32. in a survey rel db Illinois County regions, emphasized Buick’s Feb- 
. oo a tae New Used in ruary sales activity and laid the 
9 26.qpiceago Automobile Trade Assn., | ssaxe of car Cars Cars Tilinois Total groundwork for a spring program, 
ring the period of Feb. 1 to| Buick ..........+. 454 304 147 905 ndine to WF. Dafetader, Goa 
Jarneg 21, and showing that 6.5 per-| Cadillac ......... 64 30 7 101 as _F. 
a oe the total new car registra-| Chevrolet ....-.-. 428 203 236 867 eral sales manager. 
Gutog. for those 11 months were im-|Chrysler ........- 67 68 81 216 Attending the sessions were Har- 
Port#ted new and current model used | De Soto .....---- 23 «618 = ose RAPIDLY EXPANDING its parts and service activities, Nash has added 12}low H. Curtice, Buick _ president 
Liomobiles. Dodge sas 81 = om new field parts representatives. Shown above are some of the men undergoing | and general manager; Hufstader; 
auto d total of i ‘ OTE scccsus =~ “~ ; i an intensive training period at Kenosha, with particular attention being de-|O, L. Waller and H. J. C. Miller, 
y fe Gran of importations was|Graham ........-- a (fl voted to Nash’s new Balanced Parts Stock Plan. Left to right, around the circle, | assistant general sales managers; 
th oft! units, of which 4,129 were | Hudson 10 5 | are Guy Reed, instructor; W. F. Breuer, parts and service i. D.T.|4 H. Belfie. director of merchan- 
fame to Cook County residents by | LaSalle 47 11 136] Cooper, L. M. Poe, W. W. Peacock, Al Pryse, G. W. Ward, L. T. Flegler, R. E. | “7° ’ 
ia Lincoln-Zephyr .. 36 36 20 92/4 M.N. dising, and C. C. Edmonds, newly 
‘Illinois dealers, and 1,811 by | Lincoln-Zephy erron, Kleine and H. M. Bayne. 
Ao. wis dealers outside of Cook | Mercury -----::: > > = = appointed regional manager in 
clare Nash, LaFayette. 5 4 charge of the central region. 
nmorgin'y: ll Oldsmobile ...... se UmSlU ° . who have accident-free records for this cabin to satanten, the 
ter ofA bu etin of the association | Packard ......... 104 25 50 179 Truck Drivers Vie year, it is announced by A. C. Scott,| company’s winter program is pro- 
mtes that the figures are based | Plymouth ........ 231 #176 410 817 eneral manager of the former com- 
Eon “informational : fi- | Pontiac .......... 173 114 74 361] DETROIT.—Fifty-dollar cash awards |® This ies feat f the | @ucing the most effective results 
re on — service “1|Studebaker ...... 88 37 58 183] will b d pany. is is a major feature o eC ever accomplished at this season 
y weed by dealer line associations | Will 0 0 2 2 e paid Dec. 18, 1940, by the Geo. | new safety promotion program just Pp , 
$73, distributors,” and adds that +s aie idl _*|F. Alger Co. and Kirk Transportation |jaunched by these affiliated Detroit | With January showing a 46 percent 
ont : Totals.......... 2,632 1,497 1,811 5,940 Co. to truck drivers in their employ | organizations. increase over last year. 


divin” individual report on each sale 
> an@eving the name of the selling 
, Depttide dealer is sent weekly to the 
Wi r line association, the distrib- 
arte and the factory regional 
> the’ 

s pegby makes of cars, the detailed 
co Se 


230 ash Expands 
me Parts Activity, 
m Adds 12 Men 


Pan¥pETROIT. — Appointment of 12 
com tional field parts representa- 

s in six of the company’s re- 
Sorpeons, to assist in supervising 
D h’s expanding parts activities, 
thig announced by Karl M. Greiner, 
$1 @rts and service manager of Nash. 
pay#The new men, all automotive 

representatives of long ex- 
rofigtience, underwent an_ intensive 
-omeuning period at Kenosha last 
32 geek, with particular attention be- 
finaly given to Nash’s new Balanced 
d s Stock Plan, Greiner said. 


5 The system, designed to boost 
,41@alers’ parts and service profits 
abl@rough efficient parts stock con- 
ml, was placed in effect early in 
uare® 1940 model season. Installation 
. s progressed rapidly during the 
antg@ut 60 days, and so successful has 
system proved that dealer de- 
ad@und has made another major ex- 
insf™sion of the Nash service or- 
artg@mization essential at this time, 
las@einer declared. 
lin@Under the system, a balanced, 
0 months’ parts supply is sys- 
th@matically arranged by groups in 
WaMbeled bins. Bin size and parts 
eampply is determined by a careful 
malysis of the dealer's territorial 
squirements, and the pian is ac- 
tely gauged to fit within a 
Ww margin the exact need of 
y size dealership. 
A feature of the system—an ad- 
itional safeguard to dealers’ parts 
fits—makes it possible for deal- 
to return parts that have 
nil@toved to be of inactive movement 
ne ng aé_ specified period, thus 
sefliminating entirely important ob- 
in@lescence losses. 
al New representatives announced 
th@y Greiner are as follows: 


p Eastern region, Harold M. 
;geayne, Ray E. Herren and Lincoln 
Poe; Southeastern region, 

. ichael M. Kleine; Great Lakes 

asQeion, Donald T. Cooper and Lewis 

. : Flegler; Western region, Leo M. 

cLees and Ivan T. Swinehart; 

xgn0uthwestern region, Jerry W. 

0<2mn and Marvin K. Richwine; 
")Pacific region, Jack W. Diederich 

g* and Paul F. Hanks. 








et nae 
stNew Alemite Device 
of Gives ‘Stop Signal’ 
in CHICAGO. — Lubrication with a 
top signal is the latest develop- 
tect of Alemite division of 
Stewart-Warner Corp. 
b+ Recently perfected by Stewart- 
«Warner engineers to prevent over- 
oe lubrication of ball and roller bear- 
Pings, Alemite Lubriguards, a new 
i@line of fittings and bushings for 
‘industrial machinery, are so con- 
‘ttructed that they signal the 
"operator when a bearing is suf- 
|Sciently lubricated, it is announced. 
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HYATT HY-LOAD BEARINGS 
for Radial Loads 


HYATT SPHERANGULAR BEARINGS 
for Combined Radial and 
Thrust Loads 





hese rugged, dependable bearings are 


f giving mile after mile of unfailing ser- 


vice at wheel, pinion shaft and differen- 


tial positions in leading motor cars, trucks 


and buses. Hyatt Bearings Division, 


B E AR 





General Motors Sales Corporation, Har- 


rison, New Jersey, and Detroit, Michigan. 
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‘Big 
>» Percent Dro 
From °38 Total 


(Continued from Page 1) 


during 1939 as contrasted with 1,- 
114,266 in 1938, an increase of 29 
percent. In 1939 Ford, Chevrolet 
and Plymouth accounted for 54 
percent of the industry’s registra- 
| tions, whereas in 1938 they con- 
tributed 59 percent. 

Ford’s jump from 363,688 in 1938 
to 481,496 car sales in 1939—an in- 
crease of 32.4 percent—topped the 
“Big Three” producers. Chevrolet 
was the top individual producer, 
with 598,341 units against 464,337 in 
1938, but was second to Ford in 
percentage gain, Chevrolet’s 
amounting to 29 percent. Plymouth, 
with 348,807 registrations against 
286,241 in 1938, showed an increase 
of 21.9 percent despite a _ strike- 
affected fourth quarter when sales 
slumped sharply due to lack of 
cars in the field. 

Slight change is noted in the 
three major corporations’ share of 
the 1939 registrations, the varia- 
tions in each case being less than 
one percentage point either way. 
Ford (Ford, Mercury, Lincoln- 
Zephyr) enjoyed the only gain 
among the three corporations, the 
rise from 387,514 sales in 1938 to 
567,320 units in 1939 representing 
a gain of 42 percent. Introduction 
of the Mercury was instrumental 
in the gain. Naturally, Ford’s 
share of the industry’s total reg- 
istrations likewise took a jump, 
rising to 21.38 percent as con- 
trasted with 20.5 percent in 1938. 

General Motors divisions (Chev- 
rolet, Buick, Pontiac, Oldsmobile 
and Cadillac-LaSalle) grabbed 37 
percent more registrations in 1939 
than they did in 1938 but GM’s 
percentage of the industry total 
dropped slightly from 43.7 percent 
in 1938 to 43.6 percent in 1939. 
GM’s total car sales reached 1,158,- 
871 as compared with 847,514 in 
1938. 

Although showing an increase of 
36 percent over 1938, Chrysler di- 
visions (Plymouth, Dodge, Chrys- 
ler and De Soto) likewise declined 
slightly in their share of the 1939 
registration total, the percentages 
being 24.17 in 1939 and 24.9 in 1938. 
Chrysler’s total sales touched 641,- 
299 as against 472,565 in 1938, the 
gain having been built up in the 
first three quarters of the year be- 
cause of the 54-day strike in the 
final three months. 

Following is a compilation show- 
ing the percentage of each maker’s 
share of the industry’s 1939 and 
1938 new car: registrations: 


Helps 
Provide 
1 Tome LTH 
He 
Perlormance 


1939 1938 Percent 
Share Share Change 
ES ech slew aa'e 25% 8.80% — .55 
Cad.-LaSalle .... 1.338% 1.39% — _ .06 
ry Chevrolet ....... 55% 24.56% —2.01 
OO Pee 2.41% 2.44% — .03 
as TER EO 500 iccses 1.96% 1.87% + .09 
| EN, ec a'eoae xu 66% 5.55% =+41.11 
CS os aia ein a cae 18.15% 19.23% —1.08 
OS eee 14% -22% — .08 
Hudson |........ 237% 2:16% + (21 
Hupmobile ...... 038% 05% — .02 
| Lin.-Zephyr ..... 15% 90% 15 
A | Mercury ........ 2.48% 36% +2.12 
UE Sinaia dis'ee 0a 2.04% 1.68% + .36 
\ ' Oldsmobiie |... :: 5.52% 4.89% + .63 
Dg. ove ess 34% 2.60% — .26 
Plymouth ....... 13.14% 15.14% -—2.00 
EE oc 95's adi 6.02% 5.20% + .82 
{ Studebaker ..... 3.19% 2.19% +1.00 
e v4 Bes ions a aa 56% 69% — .13 
| | \\ Miscellaneous 11% 08% + .03 
b 


Pontiac Promotes 


Six of Engineers 


PON TIAC.—Six promotions in 
Pontiac’s engineering staff are an- 
nounced by B. H. Anibal, chief en- 
gineer. 

William H. Manning moves from 
the post of assistant chief engineer 
in charge of experimental work to 
assistant chief engineer in charge 





of design. George A. Delaney, 
former electrical engineer, now 
heads the experimental labora- 


THE Slandard 
THERMOSTA 


ORE 
THE FULTON SYLPHON 


tories. L. Raymond Sampson, head 
of the technical data section, has 
been shifted to the electrical en- 
gineer post. William J. deBeaubien 
of the drafting department has 
been appointed engineer in charge 
of accessories. 

In recognition of the growing use 
of rubber in motor design, George 
W. Lampman, designer, has been 
placed on special assignment in 
charge of all rubber developments. 
Forrest H. Kane, assistant to the 
chief engineer, has been elevated 
to executive engineer. 


UE e Tia 
KNOXVILLE, TENN. 





































tated by the increased demand for the 





Servicing After 


By Geo. H. Watson 

Staff Correspondent 
BIRMINGHAM, Ala.—One fact 
which developed from the recent 
freezing weather in the deep 
South is that automobile deal- 
ers and_ service station oper- 
ators are apparently falling down 
on their jobs of selling motorists 
winter oils and lubricants. Whether 
this is due to negligence on the part 
of the automotive people or stub- 
bornness on the part of the public, 


Cadillac Uevelle 
Spring Plans to 


District Managers 


DETROIT. — Cadillac-LaSalle, in 
a little more than four months of 
1940 model operations, has already 
shipped more than half its total 
run of 1939 cars, D. E. Ahrens, 
general sales manager, told district 
managers here last week. 


“Supporting our belief that the 
current year’s business will be 
among the best in our history,” 
Ahrens said, “the latest shipment 
records show we have passed the 
20,000 mark. This compares with 
an entire 1939 model run of only 
36,600 units.” 

Ahrens told the group, here for 
the annual mid-winter conference 
of the organization, that he was 
particularly pleased with the 
strength in the higher-priced car 
market. Cadillac sales, he added, 
have exceeded the average in- 
creases over a year ago. 

Spring merchandising, advertis- 
ing and promotion plans were 
among other topics discussed at 
the two-day meeting. F. J. Denney, 
advertising manager, told of an 
expanded advertising campaign, 
including greater use of newspaper 
and poster board space. 

A warning that sound automo- 
bile merchandising does not stop 
with the sale of a new car was 
delivered by C. R. Kirkpatrick, 
used car manager. He traced a 
number of average deals to prove 
that profit is usually dependent on 
the selling price of the last used 
car taken in a series of trades. 

Several promotional aids, includ- 
ing a used car campaign developed 
in recent conference with Cadillac- 
LaSalle field experts, were out- 
lined by R. L. Rickenbaugh, sales 
promotion manager. 

Other speakers on the program, 
which listed a banquet at the De- 
troit Athletic Club Thursday night, 
were: Nicholas Dreystadt, general 
manager of Cadillac-LaSalle; R. L. 
Newton and E. F. Upson, assist- 
ant general sales managers; W. A. 
Houser, general service manager; 
J. W. Dunivan, manager of dis- 
tribution; J. M. Roche, business 
management manager; R. M. Jor- 
dan, sales analysis manager; and 
E. T. Smith, organization manager. 





Dealer Buys Lot 


INDIANAPOLIS. — W. E. Kuhn, 
resident of North Side Chevrolet, 
|Inc., here, announces purchase of a 
lot with a 60-foot frontage adjacent to 
| the company’s retail establishment on 
East Sixty-third Street. Lot will be 
isplay both of new and used 


used Se be ready within two 


ears and_ will 
| months. Eventually, 





plant. 


Roxboro, N. Car., during the recent ‘ 
deep, temperature was six below, and roads were so bad many of the employes 
came to work on horseback. Photo shows the new addition to the plant necessi- 


To Freeze or Not 


Southern Dealers and Motorists Decide on Proper 


the lot likely will | 
be used for expanding facilities of the | 
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Independents Boost Share of ’39 Car Sales 


Three’ Shows ° 
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WINTER IN DIXIE. A view of part of the Collins & Aikman Corp. mill in 
‘unusual weather.’’ Snow was 18 inches 


company’s canda cloth. 






Recent Blizzard 


|is hard to tell but too few cars 
were properly serviced. 

One dealer estimated that at least 
25 percent of the cars were either 
frozen up or had some form of ig- 
nition or starting trouble. There 
would have been more but for the 
fact so many cars were kept in 
garages during the 10 days the 
snow remained on the ground. 

Weather had been so mild in this 
section the last two or three years, 
motorists (and probably some deal- 
ers) had got the idea a changeover 


|to lighter oils was not necessary, 


but one service manager said 
“never again.” He proposes next 
fall to make up a mimeographed 
list of operations suggested for 
winter driving and along in Oc- 
tober begin handing them out to 
each customer. Then he can at least 
say: “I told you so.” 

After the weather got so bad, 
some dealers and garages got in a 
supply of No. 10 oil (20 grade is 
lowest usually recommended) and 
sold some of it, but owners seemed 
to think the worst was over. Any- 
how service operators felt sheepish 
about suggesting lighter oils after 
failing to do so at the proper time. 

One dealer service manager said 
it wasn’t hard to get owners to 
change over to the winter lubri- 
cants if suggested at the right 
time. However, he said owners are 
not so sold on changeovers for 
transmissions and differentials, be- 
cause they are not having the gear- 
shift trouble they once did. He at- 
tributed this to the use generally 
of lighter greases winter and sum- 
mer and to the fact that gears are 
of improved construction. He said 
it was rare to find a car with trans- 
mission trouble today. 

All service men contacted ad- 
mitted the freeze (coldest in 41 
years) taught them a lesson and 
that they propose to do a better 
job of selling winter changeovers 
next fall. 


Mo. Urged to Adopt 


Statewide Test Law 


ST. LOUIS.—A statewide motor 
vehicle inspection law is needed in 
Missouri to improve further state 
and city safety conditions, accord- 
ing to David L. Millar, president of 
St. Louis Safety Council, and legis- 
lation for this accomplishment is 
likely to be prepared for the next 
session of the legislature in 1941. 

He pointed out that such state 
provisions, as in effect in New Jer- 
sey, resulted in 580,000 out of 922,- 
000 cars examined being rejected on 
the first trip through the inspec- 
tion line. 





Mass. Truckers 
Open War on 
Rail Propaganda 


Special to Automotive News 


BOSTON.—As a result of state- ; 
ments published in Boston recently) 


that motor trucks should pay 
several hundred dollars more per 
unit in taxes, and that truck trans- 


portation had been subsidized by§, 


many millions, a group of promi- 
nent truck fleet operators have 
started a drive to combat the 
propaganda. 

At a meeting last week an execu- 
tive committee was formed and 
plans were discussed to make a 
statewide drive to build up mem- 
bership in commercial vehicle or- 
ganizations; have meetings at 
which truck matters would be dis- 


to tell their side of the story. It is 
expected to add at least 10,000 
members to the Motor Truck Club 
of Massachusetts, which is active 
in legislative matters. 


Allan J. Wilson is chairman, and 
other members of the committee 


are Robert Friend, Sidney Rabino-#} 


vitz, E. A. McAuliffe, N. E. Whitte- 
more, D. Earl Brackett, Joseph 
Egan, J. C. Richdale, 
Everett Jenkins. It was voted to 
divide the state into sections. In 
each one there would be a promi- 
nent regional director. Under him 
will be others so that every city 
and town is represented. 


As part of the program the drive 
will seek to enlarge the number of 
truck drivers who will pledge 
themselves to be especially consid- 
erate and courteous on the high- 
ways. Another activity that has al- 
ready started is to tabulate taxes 
by counties throughout the state. 

In each city and town of the 32 
in Berkshire county, Capt. E. C. 
Benway, manager of the _ truck 


and Maj.# 






club, found that all get a share of 


motor taxes. But in 13 of them not 
one cent is collected from rail- 
roads. And while the total railroad 
valuation taxes there are $1,572,065, 


the motor truck excise levy is $2,- 
933,573, or $1,361,508 greater. 


Wilson said it would be a good 
start to make all those identified 
with the trucking industry tax 
conscious. He said that only two or 
three percent of the thousands em- 
ployed could answer any attack on 
trucks. When it is considered that 
in the last few years in Massa- 
chusetts close to $75,000,000 of mo- 
tor taxes have been diverted to 
other than highway uses, it was 
time to call a halt, he added. 


“When we have thousands of 





men and women reading our 
bulletins, with the facts brought 
out in simple language so that ifs 
they are easily understood, there }@VFr 
will not be so much danger of un- } "ary 
fair legislation at the state house tee 
and in cities and towns,” he con- A 
cluded. ieshee 
There will be another meeting iow ¢ 
here Feb. 20, at which all the dis- | Maud 
trict managers will be present to Jfor 1 
make reports. Ted Rogers, head of }coura 
American Trucking Assns., will be =. 
the principal speaker. no a 
° ° ons livery 
Registration by Mail? eepte 
TRENTON, N. J.—Legislation to re- §fyrth 
peal the act creating offices of motor I te if 
vehicle registration agents, and to pro- | fri 
vide instead for registration of auto- 
mobiles by mail, has been introduced iBa 
in the state legislature here by Senator n 
Crawford Jamieson. Similar proposals 
have been unsuccessfully made by the 
_!same_solon here in former years. § BU 





TWENTY YEARS EACH. Here are two Studebaker veterans receiving service 


insignia for 20 consecutive years of service. At the left is H. S. 
a e board of directors, pinning the badge on Dr. J. W. Hilbe 
right is Paul G. Hoffman, president, rewarding Walter S. Gundec 


industrial relations. 


Vance, chairman 
rt and at the 
k, director of 







les the 


s 
ie 
d tecord 
inda This Week mag reports that the 
pst — = 1940 will show a 
tise in its advertising lineage t 
f state-| ord heights. fea 


“ee January lineage was 20 percent 
Payiyove 1939; February is 75 percent 
re perfsove 1939, and March, though not 
. trans- t closed, gives definite indica- 
zed byfon of at least a 100 percent gain, 

Promi-§ is reported. 

3 = have 
at thel‘ampaign 

Du Pont Co. is offering an ex- 
4d tensive merchandising and ad- 
a andi ertising service for 1940. 

New campaign, announced to 
1 sutomobile painters by means of 
cle Or-9, portfolio headed “How to Open 
Pv Your Doors to Bigger Business 
a 1S-in 1940,” contains a wide variety 
a ersiof sales and advertising helps 

Tt j.)omsisting of business stationery, 
. 0,000 folders, blotters, postcards, and 
. Cl b “reminder” tags. Actual, full-col- 
. tty ored samples of these items were 

Cllvet included in the announcement 

portfolio. 
n, and 


mittee Wamed 


ao Alex Steinweiss has been ap- 
pinted to a newly created post of 
Maj. wt director for Columbia Record- 
ed togas Corp. according to Patrick 
s. In vlan, director of sales promotion. 
romi-—| Among other things, Steinweiss 
r him#4s_ designed covers for Modern 
r city Packaging magazine, shipping con- 
ners for Fortune and the Pack- 


dstve wing Catalogue of 1940. 


er of 
ledge jVotes 

ynsid- § Arnold E. Schwarz leaves Bryant 
high- HHeater Co., Cleveland, to become 
as al- jusociated as promotion director 
taxes fvith Belnap and Thompson, Inc., 
a Chicago sales promotion agency. 

e 32 

=. C. Dealers 

‘ruck § Ford dealers of St. Louis are 
re of §ponsoring a new radio. show, 


i ee 
nail IN. Y. Dealers See 


65, | Continued Gains 


oa} in New Car Sales 


ified |} NEW YORK.—Both the present 
tax Jind future automobile sales out- 
o or fook is viewed optimistically by 
em- fiealers throughout the New York 
< on §metropolitan area, according to E. 
that §?. Mauder, president of the Auto- 
ssa- §Mobile Merchants’ Assn. of New 
mo- §York, Inc. 
| to # New car sales in the area con- 
was flinue to fulfill forecasts made at 
the start of the 1940 model year, 
of }%d used car sales are exceeding 
our | *pectations, it was noted. On the 
ght }%sis of reports from the more 
‘hat ‘han 700 dealers in the territory, a 
ere | 8Vorable outlook is seen for Feb- 


un- |'uary, with an anticipated in- 
use }fease in sales over the corre- 
on- | ’Ponding period a year ago. 

“A general survey of car inven- 

: tories has shown that they are be- 
Ing flow the figures of January, 1939,” 
jis- }Mauder announced. “The demand 
to }for used cars is particularly en- 
of }couraging and has shown a steady 
be }8ain since Jan. 1. 

“There is an increase in orders 
for new cars listed for spring de- 
livery. Such activity may be ac- 

-@cepted as a firm foundation for 
tor | further impetus to trade in this 


ro- | ‘erritory.” 
ae a 
ced | ss 
tor Bantam Sales in Jan. 
the Rise 80% Over 1939 
— BUTLER, Pa.—Bantam sales for 
January were up 80 percent over 
January, 1939, giving the Ameri- 
can Bantam Car Co. the best Jan- 
lary in the company’s history, 
despite unfavorable weather con- 
| ditions, according to C. R. Fulton, 
; Sales manager. 

With the impetus given to sales 
by the introduction of the new 
“Super 4” models, the company ex- 

i pects an increase of better than | 
1100 percent over 1939 figures, Ful- | 
| ton said. 


. al i 

Craig Heads Sales | 

CINCINNATI.—A. J. Woltering, | 

re | executive vice-president of Trailmo- | 

in ile, announces the appointment of L. 

le . Craig, as general sales manager Of | 
f § the Trailer Co. of America. 


th Dimension 
eS 


The News of Automotive Advertising 


By Pete Wemhoff 


“Universal Musical Sports 
Roundup,” over _ MOX. mo 
quietly lined up Jimmy Conze —_ 
head coach at Washington _ 
versity, to m.c. show @ few weeks 
before he was ousted from his job. 


tagged 


d 
Th rogram, on a_ staggere 
jr is heard five’ times 
weekly. 


Conzelman supplies the funny 
stuff. A new twist has been woven 
into the program whereby Conzel- 
man calls numbers selected at 
random from the phone book and 
asks what tune or song is desired. 
An organist and two singers supply 
the tunes. 

It’s reported that Conzelman is 
receiving more folding money than 
for the coaching job, and with 
fewer headaches. 


Report 
Fortune mag has issued a 10- 


page report to its 1939 advertisers, | met them during the past year.” 


What will 


thee Teleiype will Tt / 


BEHIND the headlines in your newspaper, re- 
porting the swift drama of today’s events, are 
thousands of words flashed to the news desk by 
Bell System ‘Teletypewriter Service. And every 
word is transmitted instantly, in writing, exactly | 
as dictated miles away. 

Many other types of business find typing-by- 
wire vital to meeting today’s demands. Its rapid, 
two-way connection provides a convenient chan- 


nel for talking back and forth in type. Its auto- 


BELL SYSTEM TELETYPEWRITER SERVICE 
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Used Car Stocks 
In Columbus Up 
Sharply in Jan. 


COLUMBUS, O.—Columbus deal- 
ers had a 72.9-day supply of used 
cars at the end of January, as 
compared with 63.4-day supply at 
the beginning of the month, it is 
revealed in a compilation by the 
Columbus Automobile Trade Assn., 
Inc. 

Used car sales during January 
totaled 946 units, leaving an inven- 
tory of 2,635 vehicles at the end of 
the month. 

Sales of 1937 models, which to- 
taled 201 units, topped all other 
models, but the inventory of that 
year’s models at the end of Jan- 
uary was also the highest, totaling 
666 units. Models of 1933 vintage 
or older accounted for 200 of the 
month’s sales, leaving a total of 
449 on hand. Sales of all models 
and stock on hand follows: 

1940—one sold and five on. hand; 
1939—82 and 189; 1938—123 and 
391; 1937—201 and 666; 1936—152 
and 479; 1935—115 and 258; 1934— 
72 and 198; 1933 and older—200 and 
449. 

































DETROIT’S BUSINESS and civic executives, members of the Cloud Club, 
an organization devoted to study of political economy and governmental ad- 
ministration, last week paid tribute to R. H. Crooker, executive vice-president 
of Campbell-Ewald Co., at the club’s fifth annual President’s Banquet. The club 
meets on eall to discuss current topics. Left to right are Crooker, C. D. Blessed, 
president, Walker & Co., and F. E. Booth, Detroit manager, Hyatt Bearings Div. 

















giving “a rather unvarnished state- Booklet cites circulation figures, 
ment of the editorial and adver- | advertising revenue, and new edi- 
tising Facts of Life as Fortune| torial ventures during 1939, plus 
co-related data. 


fomorrows 
headlines 





















































matic reproduction of every word exchanged at 
all points of contact provides accurate records, 
with time-saving carbons for routing and filing. 

By adapting teletypewriter service to your 
communication needs, you may effect sur- 
prising economies throughout your business. 
A Bell System representative will 
gladly explain the service to you. 
You can reach him easily through 
your local telephone office. 
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Production Rises Contra-Seasonally to 103,207 Units 





—— ® . 7 
AN’s Production Estimate 
WEEKS ENDED FEB. 8, JAN. 27 
; (U. S. and Canada Only) ev 
WEEKS ENDED FEB. 10, FEB. 3 
i Jan.1 Jan.1 
; Week Same Week Jan. to to 
aoe a Ended Week Ended 1940 Feb.11 Feb. 10 
i Feb. 10 1939* Feb.3* Revised 1939*  1940* 
_. ign. MOTORS ....... 38,570 $2,915 39,219 185,069 196,615 238,120 
cona | Chevrolet} ........... 28,000 20,025 28,600 110,065 119,600 142,505 
ee Lax eéeaeesensds 6,880 4,912 6,900 29,520 28,175 39,110 
mens E Pontiac .............. 4,400 3,581 4,393 21,544 20,499 26,643 
__ |Oldsmobile .......... 3,600 3,372 3,584 20,559 22,456 25,445 
vain (Cad.-LaSalle |... 740 «1,025 «= 742,—=té«éS SBC 8B5 4,417 
24,150 21,655 24,165 108,785 129,788 142,782 
20,950 18,700 20,975 94,575 111,398 124,035 
2475 2,215 2,470 11,007 14,035 14,530 
725 740 720 3,203 4355 4,217 
24,300 20,530 24,347 107,114 120,420 141,068 
11,900 11,220 11,850 50,915 65,015 67,555 
7,600 6,090 7,687 33,904 36,165 44,493 
2,650 1,810 2,660 12,672 10,405 16,395 
2,150 1,410 2,200 9,628 8,835 12,620 
2,860 1,959 2,860 9,463 6,870 13,467 
3,200 1,015 t+ 5,454 6,215 8,654 
1,152 1,525 1,550 6,698 9,667 7,844 
1,000 1,150 1,200 5,752 6,025 7,052 
+ $ t 2,270 1,965 2,270 
85 85 $ 409 = 400—(i«éBA 
+ $ ¢ t 807 + 
$ ; t + 80 t 
7,890 5,810 7,900 34,876 35,295 35,428 
- 103,207 86,644 101,241 465,385 514,147 587,164 
" Drevised Includes trucks ‘ tClosed. 
isas n 
;, Parley of 10 Eastern States 
e 
=! To Seek Constructive Laws 


eo mt BS! 


yecial to Automotive News 

NEW YORK.—Development of a 
jefinite and constructive” legisla- 
ive program will be the aim of a 
state motor vehicle and high- 
ay safety conference to be held 
re Feb. 16-17 at the Hotel Roose- 
It, according to Assemblyman 
Harold C. Ostertag, chairman of 
he New York state joint legisla- 

committee on interstate co- 

peration. 

Attending the conference, Oster- 
ug said, will be legislators, motor 
hicle administrators and _ state 
lighway and police officials from 
Maine, New Hampshire, Vermont, 
Massachusetts, Rhode Island, Con- 
mcticut, New Jersey, Pennsyl- 
mania, New York and Delaware. 
Representatives of the United 
Mates bureau of public roads and 
the Interstate Commerce Commis- 
son also are scheduled to par- 
icipate. 
'“A frank and thorough discus- 
tion of the many complex highway 





' Plant Activity 

penton weer steady; 85, five days 
dBuick....... steady; 6,830, five days 
(ad.-LaSalle steady; 740, three days 
Chevrolet. .steady; 23,000, five days 
‘Chrysler....steady; 2,650, five days 
De Soto....steady; 2,150, five days 
‘Dodge...... steady; 7,600, five days 
iFord....... steady; 20,950, five days 
rr closed 
‘Hudson. ..steady; 1,000, three days 
I cv csnndas coeaseuns closed 
lincoln. ...... steady; 725, five days 
‘Nash...... steady; 1,152, three days 
Olds, ...... steady; 3,600, four days 
)Packard..resumes; 3,200, five days 
Plymouth. .steady; 11,900, five days 


Pontiac....steady; 4,400, four days 
‘Studebaker.steady; 2,860, five days 
Willys closed 


and motor vehicle problems will be 
discussed with the view of pre- 
senting a definite and constructive 
program for legislative enactment 
on the part of the ten states in- 
volved,” Ostertag announced. 


Among subjects scheduled for 
discussion are equipment standards 
and periodic inspection, highway 
traffic rules of the road and high- 
way inspection, law enforcement, 
hours of service and examination 
of drivers, safety education, driv- 
ers’ licenses, responsibility of high- 
way users, driving under the in- 
fluence of liquor, registration and 
title laws, maintenance and trucks 
and state safety campaigns. 


The conference was called jointly 
by the legislative committee and 
the council of state government. 
Associate chairman of the confer- 
ence will be Richard P. Brown, 
chairman of the Pennsylvania 
commission on interstate co-opera- 
tion; Attorney General Lawrence 
C. Jones of Vermont; Robert L. 
Sengle, deputy director of the 
Connecticut water commission; An- 
sel N. Sanborn, speaker of the New 
Hampshire house of representa- 


tives, and Judge Richard Hart- 
shorne, chairman of the New 
Jersey commission on _ interstate 


co-operation. 


Gar Wood Announces 


New Low-Price Scraper 
DETROIT.—Gar Wood Industries, 
Inec., has placed a new low-priced, 
dirt-moving, utility scraper-on the 
market, according to Jack B. Haile, 
manager of the Road Machinery di- 
vision. 
New model 23 Gar-Wood-Conti- 
nental scraper is designed specially 
for use by counties, townships and 


small contractors. 


Output Exceeds 
Previous Week 


By 2,000 Units 


By Pete Wemhoff 
Associate Editor 

DETROIT.— Despite earlier in- 
dications of a gradual decline until 
the regular spring upsurge, auto- 
motive produc- 
tion showed a 
contra - seasonal 
rise during the 
past week as 
resumption of 
five-day opera- 
tions at Pack- 
ard pushed the 
week’s output 
to 103,207 cars 
and trucks. 


In the previ- 
ous week the 
industry had 
turned out a 
total of 101,241 
cars and trucks, 
while in the 
comparable pe- 
riod of 1939 a 
total of 86,644 
vehicles were 
assembled. 
Packard’s re- 
sumption more 
than offset losses 
elsewhere dur- 
ing the past 
week. 

General Mo- 
tors divisions 
turned out 38,- 
570 cars and 
trucks the past 
week, ended 
em =—Sts«éFet. «10, which 

« T*- 9 is slightly below 
the previous week’s 39,219 units 
but well ahead of the 32,915 ve- 
hicles assembled in the correspond- 
ing period of 1939. Chevrolet and 
Buick were working five days, 





while Pontiac and Oldsmobile 
operated four days. Cadillac- 
LaSalle continued its  prévious 


three-day week. 


Chrysler’s group total showed a 
fractional dip from the previous 
week. Last week’s total is esti- 
mated at 24,300 cars and trucks, 
which contrasts with 24,347 units 
last week and 20,530 vehicles in 
the comparable period of a year 
ago. All divisions were operating 
on a five-day basis. 


Ford divisions likewise expe- 
rienced a fractional decline last 
week, the total being estimated at 
24,150 cars and trucks as against 
24,165 units in the previous week. 
In the corresponding period of 
1939, Ford divisions turned out 21,- 
655 cars and trucks. | 


All independent producers were 
assembling cars and trucks this 
week, with the exception of Willys- 
Overland. Packard’s assemblies 
topped the list, followed by Stude- 
baker, Nash and Hudson. 


Locals Switch to CIO 


JANESVILLE, Wis. — Two Gen- 
eral Motors Corp. locals of the United 
Automobile Workers’ union here, 
representing about 2,000 employes, 
voted Jan. 27 to switch affiliation 
from the AFL to the CIO division of 
the UAW, it is announced by William 
H. Cody, regional director of the 
UAW-CIO. The unions had been 
affiliated with the AFL until last 
spring. Both unions will nominate 
officers in February and hold annual 
elections in March. 





Passenger Car Registrations 
Six States for January 


Jan. 





to Jan. 1940 1939 Unit 
Date Pos. 1940 Pos. 1989 Pos. Gain 
GIOUEOIEG ci cic cvvevens 2,760 1 2,760 1 2,411 1 349 
B66 vb cnsis vee deeds 1,606 2 1,606 2 1,392 2 214 
EAVMOU csi versivcvve 1,020 3 1,020 8 1,026 3 6* 
SPEER. 60 68 Kes ee ewer eas 782 4 782 4 567 4 215 
EEE. 0.0 00.0600 vies 497 5 497 5 380 7 117 
OEE. ves ievsersesee 467 6 467 6 564 5 97* 
IGNTORO 6 6 iss cceares 462 7 462 7 447 6 15 
GE FEIOE sch iccccewens 238 8 238 8 207 8 31 
Studebaker ............ 234 9 234 9 128 12 106 
BREE. Sve svweccivades 224 10 224 10 164 10 60 
PAOEOGED bs vceciei vases 207 11 207 11 170 9 37 
OME occ ce rbveede's 154 12 154 12 84 14 70 
2 ee 139 13 139 18 148 11 9* 
WOE, 60S FOO 50w dS KOs 115 14 115 14 101 13 14 
Cadillac-LaSalle ...... 71 15 71 15 64 15 4 
Willys-Overland...... 56 16 56 16 31 17 25 
MOG. Virvetveeaewnds 48 17 48 17 61 16 13* 
MBPEMINETE 8 iso 865 6 ose ecewn 2 18 2 18 12 18 10* 
Hupmobile ............ ibs 19 es 19 3 19 3* 
Miscellaneous, \°.; 5ébae 7 " S 5 
Total.. aX ne a 9,089 9,089 7,962 «1,187 
*Loss “\ 


War Cuts in Half 
Number of British 


Cars in Operation 


LONDON. — (UTPS).— With in- 
creased rationing of gasoline and 
higher horsepower taxes, 1940 sees 
the laying up of almost half the 
private automobiles in Great 
Britain. When gasoline rationing 
was introduced shortly after the 
beginning of the war 400,000 cars 
went out of general service. Now 
there is the new $25 per horse- 
power tax to be faced, as well as 
strictly rationed gasoline at 45 
cents a gallon. 

About one-third of the 1,600,000 
cars in use until the end of 1939 
were not re-licensed as the new 
year opened. 

Almost all high-powered auto- 
mobiles will be included in the 
laying-up, and it is these which 
are most profitable in taxation. On 
the average of 16 horsepower—a 
low estimate—the idleness for only 
the first quarter will result in the 
loss of $25 in vehicle tax on each 
one—or $22,500,000. 

On the assumption that each car 
would use only the basic gasoline 
ration, 24 gallons would be con- 
sumed in three months, which is 
equivalent to $4.50 each in petrol 
tax revenue or $4,050,000 for the 
lot, making a total loss to the 
treasury from this widespread lay- 
ing-up of $26,500,000 for the three 
months. 

The 25,000 retail automobile 
firms, with their 250,000 employes, 
will bear the first and hardest 
blow, however, for many of them 
are in the direst financial straits. 


Unfilled Orders Up 10% 


MILWAUKEE.—Briggs & Stratton 
Corp. here reports unfilled orders and 
sales running about 10 percent 
ahead of a year ago, shipments about 
33 percent ahead and employment 
about 27 percent above the same 
1939 period. 





ame 373A 


WELDS HOLD 


AT —200°F. IN NICKEL STEELS 





Most familiar processes operate at 
normal or high temperatures. Yet 
there are vitally important pro- 
cesses in which operating tem- 
peratures run from minus 50 de- 
grees F., down to minus 150 de- 
grees F. Such extremely low tem- 
peratures are useful in chemical, 
oil refining, refrigeration and other 
industries. Experience has shown 
that at sub-zero temperatures, 
many metals and alloys fail be- 
cause of “embrittlement,” or lack 
of resistance to shock. During the 
recent National Metals Congress in 
Chicago, two research workers—T. 
N. Armstrong and A. P. Gagnebin 
—gave results of an interesting in- 
vestigation into low temperature 
reactions. Tests prove that certain 
normalized Nickel and Nickel- 
molybdenum steels retain excellent 
impact properties even at tem- 
peratures as low as minus 200 de- 
grees F. The authors pointed out 
that many structures used at these 
lower temperatures are made by 
welding. They recommend the use 
of heavily coated 2%% Nickel, 
0.20% molybdenum steel electrodes 
to meet the requirements of high 
impact values for 
these welded 
joints. , 





THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 








New Passenger Car Registrations, 6 States for January, ’40-’39 
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Constant Promotion Helps 


Build Up Heavy Business 


By James R. Lowell 
Staff Correspondent 

CHEYENNE, Wyo—Mainte- 
mance of an _ up-to-date service 
station at 521 W. 16th St. and a 
thoroughly equipped service garage 
at 19th and Pioneer Streets, along 
with constant promotion of service 
department operations, has re- 
sulted in building up one of the 
largest service and repair busi- 
nesses in the Rocky Mountain 
states for the Walton Motor Co. 
(Ford-Mercury-Zephyr) here. 

In fact, this phase of the Chey- 
enne dealer’s business has been 
perfected to the point where it 
carries most of the overhead on 
new and used car selling, and has 
kept the company on an even 
“keel” through the ups and downs 
of car selling in recent years. 

Walton’s management gives 
much of the credit for the large 
volume of business done in the 
service department to the installa- 
tion and advertising of modern 
equipment, coupled with standing 
back of every job, which has given 
the public complete confidence in 
dealing with the firm, as well as 
convincing motorists that they are 
getting the most for their money 
through use of time-saving and 
accurate mechanical diagnosis. 


A typical ad calling attention to 
mechanical facilities carried a 
picture of a new machine installed 
in the service department, and 
stated: “Get this quick scientific 
checkup of your car. ... This Ford 
laboratory test set is just one of 
the many modern pieces of equip- 
ment you'll find in our up-to-the- 
minute service department. It is 
used to diagnose any ailments in 
your engine or the electrical sys- 
tem of your car. Quick, scientific, 
accurate—it leaves nothing to 
chance. If your car doesn’t seem to 
operate 100 percent, bring it in. 
We'll show you how the Ford 
laboratory test set works .. .” 


Checkup items performed at 
Walton’s for the convenience of 
patrons include cylinder compres- 
sion, piston rings and valves, spark 
plugs, battery, starting motor, igni- 
tion primary circuit, breaker 
points, coil, high tension wires and 
rotor, condenser, generator, lights, 


horns, fuel pump and fuel lines 
and carburetor. 


Wheel balancing is another serv- 
ice operation that is emphasized by 
Walton’s with excellent results in 
bringing customers to the service 
department. Customers are peri- 
odically reminded of the danger 
attendant to unbalanced wheels. 

Walton’s has found that adver- 
tising and sales talks are most ef- 
fective in season, both as to serv- 
ice operations and accessory sales, 
which go hand-in-hand with the 
Cheyenne company. When streets 
are icy, emergency clamp-on chains 
are promoted, using such selling 
points as they can be put on with- 
out the use of a jack, and pointing 
out that it takes three such chains 
to a wheel to be effective. Promo- 
tion of these chains at $3.60 a set 
has proved profitable for the com- 
pany. 

Batteries also have been a profit- 
able item of sales in cold weather. 
In addition to keeping eye-catching 
displays in the company’s service 
station and service garage, Wal- 
ton’s ran a number of ads, showing 
a “battery-distressed” motorist. 


Big Drawing Power 

Specials, of course, have been the 
big drawing power in bringing in 
seasonal service business. A num- 
ber of these are used regularly, and 
those most effective in the winter 
have hinged on motor tuneups and 
comfortable driving. Two 10-day 
specials have proved especially 
good for attracting service busi- 
ness in cold weather. A $1.50 spe- 
cial includes flush crankcase, trans- 
mission and differential. It includes 
using “Hi-klonick” hot oil, gear 
flusher with pressure, and installa- 
tion of winter lubricant. The lub- 
ricant is extra, with a regular la- 
bor price of $2. 

At the same time the motorist 
has the choice of a $3 special, 
regularly $4, which includes using 
the Ford laboratory test set (V-8 
cars only), test compression show- 
ing condition of rings and valves, 
clean, adjust and test all spark 
plugs; test battery connections, 
clean and tighten if necessary; 
check distributor, replace if neces- 
sary; test coil, high tension wires, 
terminal plates, rotor and distribu- 
tor cap for breakdown; test con- 
denser; test fuel pump and clean 
screen; clear obstructions in fuel 
line; remove, clean and adjust car- 
buretor and eliminate vacuum 
leaks; time ignition and road test 
car. 

Tie-ins are made with local 
authorities on safety campaigns, 
thus getting the benefit of free 
newspaper publicity. For example, 
when Capt. W. T. Harwood, of the 
Wyoming highway patrol, issued 
safe driving tips this winter, Wal- 
ton’s notified all their customers to 
give special attention to the follow- 
ing points: 

Motorists Are Reminded 

Electrical system, exhaust sys- 
tem, windshield wipers, brake sys- 
tem, tire chains, windshield de- 
frosters. 

Company reminded motorists 
that they were equipped to repair, 
replace or install any of this equip- 
ment on Ford cars. 

In addition to offering specials 
at the beginning of each season, 
the Cheyenne company has boosted 
receipts by using between-season 
advertising such as the following: 

“Important to Car Owners... 
Winter is half over. You should 
have the sludge and moisture re- 
moved from your crankcase NOW 
with our exclusive oil-flushing ma- 
chine. 

“If this is not done your oil 
pump is liable to freeze up the 
next cold snap and your motor 
might be ruined ... We have a 
‘High-Klonic’ hot oil flushing ma- 
chine at both our service stations 
and garage (these are the only two 

















































“".=to hell with 
the guy in the 
corner office!“’ 


ET your copy of AuToMotiveE News 
every Monday when he gets his. 
Don’t wait for it to be routed to 
your desk. News, like fish, is only 
good when it’s fresh! We've made 





















































it easy for every man to have his 
own copy of Automotive News, by 
offering additional subscriptions to 
the same address at Two Dollars 
Each. Send label from original 
wrapper and $2 for each additional 
name. 
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machines in Cheyenne) .. .” 
The labor charge for this is only 
$1 on the special offer. 


Wyo. Time-Buying Up 

CHEYENNE, Wyo.—Residents of 
Wyoming's capital city purchased 
$1,155,611 worth of automobiles on 
time payment contracts last year, as 
compared with $962,601 for 1938. 


equipment. 


mobile dealers’ service departments. 


LANSING.—Designed to render 
quicker and more economical serv- 
ice to car owners and to improve 
the appearance of their automotive 
service departments, Oldsmobile 
dealers throughout the nation are 
installing a series of streamlined 
service units, one for each depart- 
ment of the specialized mechanical 
services they offer, according to J. 
J. Dobbs, general service manager 
for Oldsmobile. 


“Introduction of these new serv- 
ice merchandiser units marks the 
completion of a departmentalized 
service program inaugurated by 
Oldsmobile for its dealers some 
time ago,” said Dobbs. “Not only 
is service greatly improved and the 
service departments modernized as 
a result of this installation, but 
owners will find patronage much 
more convenient as each unit indi- 


Chicago Reports 
January’s Sales 
Near Dec. Peak 


CHICAGO.—January new car 
registrations in Cook County totaled 
9,950 units as against 7,010 for the 
same month last year, according 
to the bureau of motor advice. The 
figure almost equaled the record 
December, 1939, 
10,082. 

Nearly every make of car showed 
a sharp gain over its January, 1939, 
total. Chevrolet, in first place, reg- 
istered 2,027 units as against 1,079 
a year ago. Plymouth finished sec- 
ond in standings with 1,376. 

Ford was in third place with 
1,169, closely pressed by Buick with 
1,158. Pontiac was fifth with 722, 
Dodge sixth with 627, Oldsmobile 
seventh with 576, De Soto eighth 
with 311, Packard ninth with 301, 
and Hudson tenth with 297. 

In order followed Mercury with 
295, Chrysler with 264, Studebaker 
with 259, Nash with 212, Lincoln 
with 124, LaSalle with 116, Cadillac 
with 83, Willys-Overland with 48, 
Graham with 2, and Hupmobile 
with 1. 


Neb. Rules Cars Liable 
To Lien for Personal Tax 


LINCOLN, Neb.—“Even though 
the tax be paid on a motor vehicle, 
it is still liable to the general lien 
on all personal property of the un- 
paid personal tax provided by the 
statute.” This is the ruling handed 
down by Attorney General Walter 
R. Johnson in reply to inquiries from 
Lincoln city officials. The attorney 
general went on to say: 

“The provision of the law for the 
separate assessment of motor ve- 
hicles, and that taxes on the same 
should be paid prior to registration 
was, of course, a safeguard to pre- 
vent that type of property escaping 
taxation. It would not justly follow, 
however, that even though the taxes 
be paid on this particular property, 
that it would be relieved of the bur- 
den of a lien upon all personal prop- 
erty for the unpaid personal taxes.” 
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Service Revenue Pa 


ys Overhead For Wyo. Dealer 








FOR THE PURPOSE of modernizing service departments and to 
quicker and more economical service to car owners, Oldsmobile Selhere axe 
now installing a series of service merchandising units, produced by Lin- 
coln Engineering Co. Each unit, one for each of the specialized mechanical 
services offered by the dealer, contains compartments for special tools and 
Finished in white baked enamel and trimmed with bands of 
stainless steel, these units contribute much to the neat appearance of Olds- 


Oldsmobile Dealers Install 


Streamlined Service Units 


cates the particular type of service 
rendered and the customer goes 
directly to the department giving 
the particular kind of service de- 
sired,” he added. 

“Built of heavy gauge steel, 
welded and bolted into an integral 
unit, the Oldsmobile service mer- 
chandisers are finished in white 
baked enamel and trimmed with 
bands of stainless steel. Work 
bench surfaces also of heavy steel 
are 48 by 26 inches. The overall di- 
mension of each unit is 101 by 73 
inches and includes locker com- 
partments on each side of the 
work bench. A compartment for 
specialized tools in the center panel 
is provided and a sliding door, 
operating on steel rollers, can be 
locked when desired. 


“In the compartments, at the 
left and right, provision is made 
for installation of shelves for me- 
chanics’ hand tools, clean overalls, 
wiping rags and other equipment 
which remains out of sight when 
desired. A chrome plated lamp of 
modernistic design serves the work 
bench. Provision is also made on 
the top level of each service mer- 
chandiser for the Oldsmohile em- 
blem as well as the indicator of the 
type of service rendered.” 


Ala. Conclave Delayed 


BIRMINGHAM, Ala.—Annual meet- 


registrations of |ing of the Alabama Automobile Deal- 


ers Assn. has been postponed until 
Mar. 7 in Montgomery. he conven- 
oe originally had been set for Feb. 





Truck Loadings 
Decline in Dec. 


But Stull Top °38 | 


a 


WASHINGTON. — December | 
truck loadings, for the second suc. | 
cessive month, declined as com- 
pared with the previous month | 
but registered a sharp increase 
over the same month a year ago 
the American Trucking Assns. re- 
ports. The ATA monthly survey 
shows that December truck load- 
ings were 11.4 percent under No- 
vember but were 13.1 _ percent 
above December, 1938. 


The survey was based on com- 
parable reports of 201 carriers 
from 37 states who transported 
904,970 tons of freight in December 
against 1,020,975 tons in November 
and 799,808 in December, a year 
ago. 

According to the ATA’s figures, 
the only increase over the previous 
month’s tonnage was reported by 
carriers transporting automobiles. 
Movement of new cars and trucks 
in December was 13.7 _ percent 
above November and 31.1 percent 
above December, 1938. It is pointed 
out that resumption of production 
at Chrysler plants was an im- 
portant contributing factor with 
respect to these substantial in- 
creases. 


ASTM to Hold 
° 
Symposium at 
eo se 
Spring Meeting 
DETROIT.—A symposium on 
new materials in transportation, 
comprising six technical papers by 
leading technologists in their re- 


spective fields, will be the techni- 
cal feature of the 1940 spring meet- 


ing of the American Society for §j 


Testing Materials to be held at the 

Hotel Statler here Mar. 6. 
Throughout the week beginning 

Monday, Mar. 4, extending through 


“al 
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" svrolet 


hevrolet 


rd V-8 D 


on “1 


Friday, Mar. 8, there will be in Salle 


progress the spring group meetings 
of ASTM committees. It is expected 
there will be 125 sessions of the 
society’s various technical groups. 

Arrangements for the meetings 
are in charge of the Detroit 
district committee. T. A. Boyd, 
head of fuel department, Research | 
Laboratories division, General Mo- 
tors Corp., is chairman of the 


district committee; C. H. Fellows, iF 


head of chemical division, Re- 
search department, Detroit Edison 
Co., is secretary, and J. L. Mc- 
Cloud, metallurgical chemist, Ford | 
Motor Co., is vice-chairman. = 


cu 
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Clveland — Plain Dealer; Indianapolis — Times, Star; 
Detroit—News; Chicago—Herald-American; Minneapolis 





jctual top and bottom prices on 1939, 1938, 1937 and 
1936 used cars, as advertised in local newspapers of cur- 
went week. SEDAN prices only used in this comparison. 
‘yewspapers co-operating include: Boston—Globe; New 
york—Times, Journal American; Philadelphia—Bulletin; 





w Pp e 
—Tribune; New Orleans—Picayune, States; Tulsa— 
Used Car Selling rices World; Denver—Post; Los Angeles—Herald Express; 


As Advertised, Jan. 22-28 San Francisco—Chronicle. 
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National Average, All Makes, Jan. 28—$524-$456 
National Average, All Makes, Jan. 21—$521-$453 


’d Car Selling Prices, as advertised in the classified section of metropolitan newspapers aatteciien are compiled exclusively by Automotive News as a copyrighted feature. 
Ms is the first time anywhere that bona fide top and bottom prices have been compiled from published figures to establish the trend of the market and the resulting national index. 


Where no prices are quoted, no car of make and model was offered during the period covered. 


Used car prices in Pittsburgh, Cincinnati, St. Louis, Atlanta, Dallas and Seattle appeared on this page last week and will be published again next week 
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A. P. Sloan jr., Chairman of GM Board 


Chapter LVIII—Alfred P. Sloan jr. 


No wonder, with such manufacturing facilities back 
of it as enumerated in the four preceding chapters, 
coupled with an executive personnel and sales organiza- 
tions famous the world over, that on Jan. 11, 1940, 
there came off the Chevrolet assembly line at Flint the 
25,000,000th motor vehicle built by General Motors. And 
this since 1908 when the corporation started operating! 

As I look back over those 32 years and follow the de- 
velopment of General Motors step by step I find two 
executives who seemingly stand head and shoulders 
above their fellows as the ones mainly responsible for 
the position in the industrial world today of this giant 
ee Gentlemen, I give you Alfred P. Sloan jr. 
and William S. Knudsen, the first chairman of the board 
and the latter the president. 

True, neither one was in at the beginning, but each 
came into the General Motors picture at a time when 
their power and ability were most effective. And from 
the industrial mountain tops they can look over their 
vast domain, with its assets totaling close to two billion 
dollars and with 375,000 stockholders as partners in 
this great enterprise. 

How about William Crapo Durant, the man who or- 
ganized-General Motors, lost it and then regained con- 
trol, only to be forced to beat a retreat for the second 
time, readers may ask? I’ll be coming to him later on 
in the saga, but right now I pay tribute to Sloan and 
Knudsen, giants of General Motors. 

Sloan came into General Motors in 1918 when _ the 
corporation acquired the United Motors Corp., which 
had been organized by automobile accessory companies, 
which figured out that inasmuch as they were dealing 
with the same concerns and meeting the same purchas- 
ing agents that consolidation through eliminating dupli- 
cation would effect tremendous savings by having a 
holding company whose executives directed the pur- 
chasing for all its members. In this group were Hyatt, 
Delco, Remy, New Departure, Harrison Radiator, Jaxon, 
Klaxon and several others. Most of the concerns are 
now part of General Motors. 


From UM toGM 

So well did this idea work out that GM went after 
United Motors and took it into the family, Sloan along 
with it, the latter being made vice-president of General 
Motors in charge of accessories and put on the execu- 
tive committee. Two years later he was operating vice- 
president and on the finance committee. There passed 
three years and then Pierre S. duPont, GM president, 
stepped aside in 1923 to become chairman of the board, 
justifying the selection of Sloan as his successor with 
this accolade: “The greater part of the successful de- 
velopment of the corporation’s operations and the build- 
ing up of a strong manufacturing and sales organiza- 
tion is due to Mr. Sloan. His election to the presidency 
is a natural and well-merited recognition of his untir- 
ing and able efforts and successful achievement.” 


Pierre duPont knew his man and that man made good 


a 


on the faith reposed in him right from the start. In 
Sloan’s first year as president GM sold more cars than 
ever before in any one year in its history and out of 
current earnings doubled the manufacturing capacity. 
General Motors had taken the right fork and since that 
time, under the Sloan leadership, it has steadily forged 
forward. Look at it today and credit its position largely 
to Alfred Pritchard Sloan jr. 

Like this writer, Alfred Sloan grew up with the auto- 
mobile industry. When he came out of the Massachusetts 
Institute of Technology, where he had completed a four 
years course in three years, fate or whatever you want 
to call it, started him on a job that led into the auto- 
mobile business in the days when the horseless carriage 
was evoluting into the primitive motor car—he became 
a draftsman for the Hyatt Roller Bearing Co. of 
Newark, N. J. His first task was to help perfect John 
Hyatt’s mechanism for making billiard balls and some of 
the patents on this are still in Sioan’s name. 

Shortly after along came the motor car and the pio- 
neers, that is some of them, thought it should have a 
single greased axle like an ordinary wagon. However, 
the increased speed of the motor car put an end to that 
assumption, which gave John Hyatt his opportunity. 
Already a creator of celluloid and other important in- 
ventions, Hyatt invented and manufactured a roller 
bearing. Young Sloan thusly found his opportunity. He 
not only worked with Hyatt on the new product but he 
found funds to finance the project and went on the road 
to sell the bearings. 


A President at 22 

At the age of 22, Sloan was made president of Hyatt 
and in the 15 years he held that job he created a busi- 
ness for Hyatt that passed the $20,000,000 mark and net 
profits reached as high as $4,000,000 a year. Even 
then President Sloan, in those early days, had to be a 
master salesman as well, for buying was not dele- 
gated to a subordinate. So Sloan took over the job of 
selling the principals in the automobile business. He put 
Hyatt bearings on the first Haynes-Apperson and Olds- 
mobile and individually he sold Henry Ford on the 
value of his product. 

Hyatt was a training school for Sloan. It was there 
that he gained an intimate knowledge of draftsmanship, 
designing, engineering, production, sales, advertising 
and executive direction which fitted him for the career 
that followed and which eventually put him at the head 
of General Motors. Today an indomitable worker him- 
self, one of his intimates tells me Sloan does not believe 
in too great a burdening of the individual. He holds that 
one man’s mind and body are mechanisms too fragile 
for some of the loads of modern business. When the 
world learns this, he thinks, men will live longer. 

It is in his wise handling of men that mueh of Sloan’s 
success hinges, this intimate adds. Sloan believes in the 
development of individual responsibility and he says the 
most important thing he has learned about manage- 
ment is that an executive must arouse the individual 
initiative of the men working under him. 

Many say he is an outstanding example of the new 
school of corporation executives, one who is a distinct 
contrast to the “sledge hammer” business personalities 
of an earlier era. Observers say he does not lack force, 
but force is not his outstanding quality. He is a doer, 
but perhaps even more conspicuously, he is a thinker. 
His task is to deal with human relationship upon a vast 
scale, to study economic principles, to lay out policies 
for the permanent direction of his gigantic corporation. 
He combines in a most interesting way the qualities of 
a man of action and a philosopher. 

That’s the man who now is chairman of GM’s board, 
a job he took over in May of 1937 when he went out of 
the president’s office and William S. Knudsen assumed 


that title. 


This is the fifty-eighth instalment of Chris Sinsabaugh’s 
memoirs. More about General Motors next week. 


January’s Car Sales Reach 


6-Year High in San Antonio 


Special to Automotive News 

SAN ANTONIO, Tex.—New car 
sales in January, as reported by 
dealer-members of the San Antonio 
Automobile Trade Assn., reflected 
the same consistency that has 
marked sales during the past 
several months, and, with the ex- 
ception of 1937, were greater than 
any preceding January during the 
past five years. 

Sales, according to 
makes, were as follows: 

Buick, 48; Cadillac, 7; Chevrolet, 
158 (and 16 trucks and 33 com- 
mercial units); Chrysler, 14; Dodge, 
52 (and four trucks and four com- 
mercial units); Ford, 117 (and 21 
trucks and 31 commercial units); 
GMC Truck, 3 (and six commercial 
units); Hudson, 17 (and one com- 
mercial unit); IHC Truck, 8 (and 


individual 


Tour of Canada 
Set for Chrysler 
100 Club Victors 


DETROIT.—Plans for th 
trip of the Chrysler 100 Club, jue 
approved by Charles L. Jacobson ft 
vice-president and general sale; 
manager of the Chrysler Sales qj. 
vision, insure six days of enjoyment 
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for those fortunate enough to pespolis, 


ag er as members. 

signated as an “Internat 
Fun Fest,” the tour will fe tin 
100 Club to Canada this 
Members of the club will assemble 
in Washington, D. C., on Sunday. 
July 21, and will spend all day 
Monday seeing the sights of the 
national capitol, including a toy 
of the principal government build- 
ings, Mount Vernon and the home 
of General Robert E. Lee. 

Monday evening, July 22, ther 
club will board a special train fo 
Montreal, Quebec, arriving the 
following morning. At Montrea 
the Chrysler delegation will spend 


a day visiting the points of in-P! 


terest and in the early evening wil 
take the steamer for a trip down 
the St. Lawrence River to Quebec 
and thence up the picturesque 
Saguenay River to Bagotville, ar 
riving Wednesday night. The re 
turn trip will be made the follow. 
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ing day, and Thursday night wil MON 
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be spent in Quebec. Friday will be 
devoted to sightseeing in Quebec 
with a trip to the shrine of Ste 
Anne de Beaupre. 

The annual dinner and presen 
tation of citations will be held Fri 


day evening, following which theb g 


tour will disband and the club 
members will depart for thei 
homes. 

Chrysler 100 Club will comprise 
the 100 salesmen who sell the 
largest number of Chrysler cars at 
retail in the period from July 17 
1939, to June 30, 1940. Only sales 
men, as distinguished from dealers 
and salesmanagers, are eligible 
For the purpose of determining 
membership, the country has bee 
divided into 20 regions. Thus it 
becomes in effect a series of 20 
competitions, each man competing 
only against those in his own re 
gion. Last year a membership was 
awarded to one salesman located 
in a town of less than 3,500 popu 
lation. 

Those who qualify for member 
ship will be awarded an embossed 
citation suitable for framing and 
a lapel pin. Those who have made 
the grade more than once will have 
a diamond set in their pins fo 
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N.Y. Registrations 
Set New Record 


ALBANY, N. Y.—Motor vehicle 
registrations soared to the all-time 
high record of 2,749,135 in New 
York State during 1939, according 
to State Motor Vehicle Commis- 
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sioner Carroll E. Mealey. There¥: 


was a slight decline in omnibus 
and dealer registrations, but the 
registration of passenger and al 
other types of vehicles increased 
appreciably. The number o 
licensed drivers reached the total 
of 3,983,554. ; 

Revenues collected during the 
year totaled $47,993,669.53, exceed 
ing the previous year by $1,374,526 
‘Only in 1937 were the receipts 
greater, due to initiation then of 
three-year licenses. With expira 
tion of these three-year licenses ir 


e t 
Cons 
bout 
in 
nd t 

tur 


rcen 
eb. 1 


ice 
of 


the current year, the 1940 revenues Unite 


are expected to equal or exceed 
the 1937 high. 

The report also revealed a down- 
ward trend of traffic accidents and 
fatalities in the state during 1939, 
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11 commercial units); LaSalle, 3;| despite a large increase in vehicle-Frvic 


Lincoln-Zephyr, 4; Mercury, 6 (and 
one commercial unit); Nash, 12; 
Oldsmobile, 22; Packard, 12; Pak- 


|miles of travel. A “saving” of 99 
| lives, as compared with the 1938 
toll, was indicated by the report. 
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Age-Car, 2; Plymouth, 35 (and two This represents a 3.9 percent re-Breate 


commercial units); Pontiac, 28; 


' duction in deaths and established 
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Studebaker, 43; Willys, 6 (and one the year as the safest on New Yorkfhis n, 


commercial unit). Totals, 584 cars, 
52 trucks and 92 commercial units, 
for a grand total of 728 units. 
Registrations by out-of -the- 
county dealers: Buick, 1; Chevro- 


let, 2; Chrysler, 1; Ford, 1 truck; | 


Hudson, 3; IHC Truck, 1 (and one 
commercial unit); Mercury, 1; 
Oldsmobile, 1; Plymouth, 2. 

Grand totals, 595 cars, 54 trucks 
and 93 commercial units, for a 
total of 742 motor vehicles. 

January sales during preceding 
years were as follows: 1935—671; 
1936—742; 1937—-795; 1938—587; and 
1939—557. 


' highways for 12 years. 


Wis. Signs Reciprocity ; 
Pact With Indiana, Iowa 


conference in Chicago with motor 
vehicle officials of Indiana and 


ill b 
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MADISON, Wis.— Following 4hux; 


Iowa, Commissioner George W.}y’ 


Rickeman of the Wisconsin motor® 
vehicle department, announced last 
| week that full reciprocity has been 
established for private trucks and 
| vehicles owned and operated by 
motor vehicle manufacturers and 
dealers. 
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melee incinnati and Cleveland. Back to 
pit, and off again to Buffalo, 
acuse, Boston and Maine. Then 
New York, Chicago, Minne- 
Des Moines, and a final 
ng through the Southeast be- 
ationalpre Winding up in Detroit in June. 


uke thelgach stop means two days be- 







3 yearBuse of the elaborate program he 
ssemble§ putting on for the education of 
aw dealers on how to sell Chevro- 
all days 


[VE HAD a peep at the speech 
Gen. Hugh Johnson delivered 
fore the Cleveland Automobile 
de Assn. the other day. While 
came too late for publication in 
3 issue of Automotive News, I 
mot help but filch his opening 
marks for those who read this 
umn. The general talked on 


manadian Motor 
4Sales Show Gain 
In Spite of War 


MONTREAL.—Canada’s automo- 
industry has not been ad- 
rsely affected by the war, sales 
e 1939 domestic market having 
seeded both 1938 and 1937. In the 
months ended Dec. 31 there 
re 33,507 vehicles manufactured 
domestic sale, an increase of 7 
cent over 1938. At the same 
ne there were 6,401 vehicles im- 
’ ed compared with 3,735 in the 

fame period of 1938. 
cars at Exports of motor vehicles from 
July 1 mnada during the four months’ 
sales od were fractionally higher 
n in 1938, although not show- 


* * 


of the 
a tou 
t build- 
e home 


22, the 
ain fo 
ig the 
ontrea 


eles a trend quite as optimistic as 
miningpmestic sales. The volume of 


s of used cars, as indicated by 
e amount of financing, is mak- 
an even better comparison 
h the previous two years than 
car sales. 

giSales of new motor vehicles dur- 
December totaled 9,821 units, 
tailed for $10,918,801, compared 
ith 8,453 sold for $9,475,242 in 
cember, 1938. Sales during No- 
mber, 1939, were 9,185 units at 
),391,047. 

Preliminary sales total for 1939 
, 114,734 new motor. vehicles 
rth $125,956,295, compared with 
1,165 at $135,011,908 in 1938. 


podrich Raises 
Prices 5-7% on 


First Line Tires 


AKRON.—Both the consumer 
t and the wholesale price for B. 
. Goodrich Co.’s first line tires 
ve been increased, it is reported. 
Consumer list price was raised 
nd allfbout 74 percent, the exact amount 
reasedfrying slightly in different sizes, 
ber offnd the wholesale price, that is, 
> totale price received by the manu- 
urer, was increased about 5 


g theiercent. Increases were effective 
xceed-Heb, 1. 


or Goodrich has not changed the 
ecelp'Skrice either of other lines of tires 


1en of p 
xpira of tubes, it is understood. 


aaa Inited Motors Plans 


exceed ~TLamp Service Program 


down-| DETROIT.—United Motors Serv- 
ts andge will shortly announce an 
, 1939,Paborate program on _ headlight 
shicle-Frvice for its distributors and 
of 99falers. 

2 1938} The program for Guide dis- 
report.Ributors is designed to give a 
nt re-Breater availability of Guide parts 
lishedind service than heretofore. Under 
y YorkPhis new plan many service stations 
ill be able to qualify for limited 
amp service, which in the past 
Mave been unable to take advan- 
ige of the big potential market 
® lamp service and the sale of 
Muxiliary lamps. 
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R Chris 
7 Sinsabaugh 


federal legislation and he prefaced 
his remarks thusly: 

“It is a pleasure to foregather 
with this group. Our last party was 


Oldsmobile Sets 
Series of 2-Day 
Regional Meetings 


LANSING.—Series of two-day re- 
gional meetings, designed to ac- 
quaint the field personnel of Olds- 
mobile’s 26 zones with details of 
the company’s sales, advertising 


under the Blue Eagle. Maybe that|/and service promotion plans for 


should make me afraid to come 
back. But it doesn’t. We had some 
arguments that made a lot of 
noise. People thought we were 
fighting. But we produced a result 
until a sick chicken pecked it to 
pieces. 


“That noise and result we made 
were like the disreputable tom cat 
in Noah’s Ark. For lack of room, 
Noah didn’t want any increases in 
animal families during the flood. 
There was a rule against it. But, 
when the ark came down and the 
passengers disembarked, a litter of 
new kittens followed Mr. and Mrs. 
Cat down the gang-plank. The 
moth-eaten old tom cat just winked 
at Noah as he passed and said: 
‘And you thought we were fight- 
ing!’ We never really fought in 
NRA. I don’t know how all of you 
liked the retail code. But I know 
one thing. Most of you got into the 
black for the first time in a long 
while and the used car racket 
wasn’t so deadly.” ’ 

Too, I cannot help congratulat- 
ing Earl Burrows, general manager 
of the association, for going after 
the big fellows to talk to his mem- 
bers. He starts with Gen. Johnson, 
and at his next meeting, Mar. 12, 
he has secured for his speaker 
none other than Elliott Roosevelt, 
son of the President. 

x * * 


HARRY ELLIOTT, San Fran- 
cisco publicist, has sent me a 
scrapbook of clippings covering my 
adventures recently on the West 
Coast. Which makes me appreci- 
ate what a good and friendly press 
I had. Particularly interesting was 
the story Automobile Editor A. B. 
Peluso wrote for his paper, L’Italia 
of San Francisco. Read it carefully. 
It says: 

*s * * 

CHRIS SINSABAUGH, veterano 
editore del Detroit’s AUTOMOTIVE 
News, e stato festeggiato dai 
“dealers” di San Francisco e da 
alcuni rappresentanti della stampa 
ad un “luncheon” servito in suo 
onore ed organizzato da Glenn 
Stater, Presidente, e Tod Bates, 
Manager della “Local Dealers As- 
sociation” al Fairmont Hotel. 


Sinsabaugh e ritornato in Cali- 
fornia perche e stato chiamato 
quale “referee” per il “Gilmore 
Yosemite Economy Run.” 

Egli e l”autore del famoso libro 
“Who Me” in cui descrive la storia 
del’industria automobilistica e da 
un’ampia illustrazione di alcuni 
episodi della sua vita. 

Egli tenne per l’occasione un di- 
scorso di ringraziamento ai “deal- 
ers” e disse che le prospettive per 
il 1940 sono ottime e che e convin- 
zione dei piu accreditati competen- 
ti di Detroit che questo anno le 
vendite automobilistiche aumente- 
ranno dal 20 al 50 per cento in con- 
fronto a quelle dell’anno scorso. 

Eran presenti: Bily Hughson, a- 
mico di vecchia data del Sinsa- 
baugh; Glen Stater, Hudson dis- 
tributor e Presidente della Deal- 
ers Assn.; Ernest Ingold, Chevro- 
let Dealer; W. S. Venn, Northern 
California Manager per Earle C. 
Anthony, Inc., Packard Distributor 
e Todd Bates, Manager della Deal- 
ers Assn. 


Muench Elected Head 


Of Hood Rubber Co. 


WATERTOWN, Mass.—C. Law- 
rence Muench has been elected 
president of the Hood Rubber Co., 
moving up from 
executive vice- 
presidency to suc- 
ceed Arthur B. 
Newhall. 

Born in Arling- 
ten, Mae es, 
Muench was 
graduated from 
Amherst College 
in 1915 and joined 
the Hood com- 
pany as merchan- 
dising executive 
in 1918. He be- 
came vice-president and sales man- 
ager in 1933 and had been execu- 
tive vice-president since May, 1939. 
His home is in Belmont, Mass. 





C. L. Muench 





the coming months, was announced 
last week by D. E. Ralston, general 
sales manager. Ralston will be as- 
sisted by a group of factory exec- 
utives including his three assistant 
general sales managers, G. R. 
Browder, H. A. Trevellyan, R. L. 
Myers; V. C. Havens, advertising 
manager; W. O. Lampe, sales pro- 
motion manager; M. J. O’Connor, 
business management manager, and 
J. J. Dobbs, general service man- 
ager. 

First meeting will be held in the 
auditorium of the Oldsmobile En- 
gineering building at Lansing Feb. 
15-16. Members of the zone office 
personnel from Detroit, Buffalo, 
Cincinnati, Cleveland, Indianapolis 
and Pittsburgh will attend. Special 
slide films will illustrate some of 
the presentations made by the 


Oldsmobile executives at each of| % 


the meetings. 

On Feb. 19-20 Ralston will con- 
duct the second meeting of the 
series in New York City and will 
be assisted by the same group with 
the exception of H. A. Trevellyan. 
Zone personnels from New York 
City, Boston, Philadelphia, Wash- 
ington, D. C., Atlanta and Charlotte 
will attend the New York meeting. 

Trevellyan will replace R. L. My- 
ers during the western meetings, 
the first of which takes place in 
Chicago, Feb. 21-22. Present at this 
meeting will be the staffs from the 
Chicago; Milwaukee, Minneapolis, 
Omaha and St. Louis zones. 

Those attending the meeting 
scheduled for Kansas City Feb. 23- 
24 will come from Dallas, Houston, 
Kansas City, Oklahoma City and 
Memphis zones. Final meeting is 
scheduled to be held in Los Ange- 
les on Feb. 27 and will be attended 
by the Denver, Los Angeles, Oak- 
land and Portland zones. 

Immediately following these re- 
gional meetings, Ralston announced 
that zone managers and their as- 
sistants will conduct followup meet- 
ings with Oldsmobile’s 3,600 deal- 
ers throughout the nation, in order 
that the dealer body may be ad- 
vised of Oldsmobile’s extensive sell- 
ing campaign for the spring and 
summer months. 


Colo. Wins Test 
In Seizing Cars 


DENVER.—General Credit Corp. 
of Denver lost the opening round 
during the past week in its suit 
against State Treasurer Charles 
M. Armstrong, challenging his 
right to seize mortgaged automo- 
biles for non-payment of state 
sales and service taxes. District 
Judge Henry S. Lindsley sustained 
a demurrer to the suit filed by 
Armstrong and two of his tax col- 
lectors. The credit corporation was 
given 20 days to elect whether it 
will plead further and then appeal 
to the Colorado supreme court. 

The complaint recited that the 
credit corporation holds mortgages 
on six automobiles owned by the 
Nelson Motor Co., and Armstrong 
seized the cars on distraint war- 
rants to collect sales taxes amount- 
ing to $1,156 and service taxes 
totaling $33.14. It was alleged that 
Armstrong took the action without 
proper legal procedure. Judge 
Lindsley held the lien of the state 
treasurer for delinquent sales and 
service taxes is superior to the 
mortgage of the mortgagee upon 
a stock of goods in trade. 


°39 Montana Car, Truck 


Sales Easily Top 1938 


HELENA, Mont. — Montanans 
spent $16,324,000 in the purchase of 
new cars and trucks during 1939, 
according to M. P. Trenne, secre- 
tary of the Montana Automobile 
Dealers Assn. Total sales of new 
passenger cars in this state to Dec. 
1 was 12,574, according to his fig- 
ures. This is an increase of 2,927 
new automobiles over the 1938 
total of 9,647. 

Sales of new trucks during 1939 
came to 3,750 as compared with 
3,295 for 1938. Comparative totals 
are based on a 12-month period 
beginning Dec. 1. 
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Ambulances New and Old... 





RED CROSS 


ambulances for Finland. 


Since the outbreak of war in 


Europe the American Red Cross has been helping its sister societies in the 
war zones, Ten of these modern, high-speed ambulances recently went for- 
ward in a recent relief supply shipment. Other articles included clothing, 
layettes, surgical instruments and medical supplies. 





AMERICAN RED CROSS ambulance at a front line dressing station in 
France in 1916, Though war-worn, it was modern in every detail. But con- 
trasted to those destined for Finland (pictured above), with their easy rid- 
ing qualities, heaters and comfortable driver's seats, it left much to be 
desired. 


Nine Countries Receiving 


Assistance 


WASHINGTON.—Nine European 
countries are receiving American 
Red Cross aid in caring for war 
refugees, it is announced. They are 
Finland, German-occupied Poland, 
France and England, all at war, 
and Latvia, Lithuania, Rumania, 
Hungary and Yugoslavia, which 


countries harbor 150,000 Polish 
soldiers and civilians, many in 
great distress. 


For Finnish and Polish needs the 
Red Cross allocated $250,000 each. 
In December $16,000 worth of drugs 
were flown to Finland and later 
two U. S. public health service doc- 
tors were loaned the Red Cross and 
sent to Helsinki. Besides 10 ambu- 
lances, recent Finnish relief car- 
goes included 25 50-patient hospital 
tents, drugs, surgical supplies and 
warm garments. For German-occu- 
pied Poland shipments go via Italy 
to Cracow where the German 
Cross and Polish agencies distrib- 
ute them impartially. 


Since war began the Red Cross 


Pifer Joins Clemons 


In New Dealership 
DETROIT.— Earl T. Pifer has 
entered into partnership with 
Charles F. Clemons in the man- 
agement and operation of Clemons 
Motor Service, Inc. He will be ac- 
tive in the general management 
and will head the new commercial 
motors division which will operate 
a complete electric motor sales and 
service department. 


Both men were, for many years, 
associated with Buick and United 
Motors, where Clemons was serv- 
ice manager and Pifer his as- 
sistant. 


of Red Cross 


has bought more than 1,000,000 
yards of gauze; 50,000 pounds of 
absorbent cotton; 250,000 yards of 
sheeting for bedding and clothing; 
70,000 suits of underwear; 12,000 
pairs of shoes; 14,000 blankets. Vol- 
unteers have produced 1,000,000 
surgical dressings, 250,000 knitted 
sweaters, caps and other garments; 
layettes; hospital bed shirts; and 
operating gowns. Volunteer work 
has greatly aided the Red Cross to 
expand relief operations. 

A two-man delegation from the 
U. S. is now in Europe visiting war- 
affected countries and directing 
American Red Cross activities. Of 
the original $1,000,000 relief appro- 
priation, $859,000 has been spent or 
committed, it is reported by the 
organization. 


Red| Buffalo Car Sales 


Run Ahead of °39 


BUFFALO, N. Y.—Sales of. new 
automobiles in the Niagara Fron- 
tier continue to make a good show- 
ing. While volume has tapered off 
somewhat from the peak levels 
near the close of 1939, January vol- 
ume ran ahead of the correspond- 
ing month a year ago. 

Local dealers have been doing ex- 
tensive newspaper advertising on 
used cars and this phase of the 
market appears to be in a fairly 
healthy condition. 

There has been some falling off in 
factory employment and payrolls in 
the Buffalo area during the past 
two months, but the general busi- 
ness picture still is favorable for a 
ae volume of new car 
sales. 





--keep Automotive News coming! 


2 Yrs. $60 1Yr.$4O 


To... 


Address 


AUTOMOTIVE NEWS, DETROIT 


Kindly enter subscription to address below for: 


for which check is enclosed [] 


—> Kindly enclose letter-head or card to indicate business connection 


6 Mos. $2(] 3 Mos. $179 


or send invoice [J 





2 A ee NAR te = ie 


Now—even greater opportunity 
from the 





FORD FRANCHISE 





@ The new Ford Dealer Franchise offers the 
broadest opportunities of any single fran- 
chise in the automobile industry. Today, a 
Ford dealership is indeed headquarters for 


automobile transportation. 


The Ford dealer is in better position to 
handle the transportation needs of every 
owner, or prospective owner, in the territory 
he serves because he can offer the most com- 
plete line of merchandise of any automobile 


dealer in the industry. 


Best of all, there’s no overlapping com- 


petition within the Ford line. Ford, Mercury, 


Lincoln-Zephyr and Lincoln—each car is in 
a clean-cut price class all its own—a com- 
plete line of quality-built cars, trucks and 


commercial cars. 


Backed by a large advertising investment 
and aggressive, progressive sales policies, the 
new Ford Dealer Franchise represents a real 
opportunity for the right man in the right 


territory. 


For full information on opportunities 
available at this time, consult the nearest 
Ford Branch—or write direct to Sales Dept., 


Ford Motor Company, Dearborn, Michigan. 


FORD MOTOR COMPANY 


FORD, MERCURY, LINCOLN-ZEPHYR AND LINCOLN MOTOR CARS 
AND FORD TRUCKS AND COMMERCIAL CARS 
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